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ABSTRACT

The phenomenon of gentrification is a controversial and heated issue globally, but there is
nowhere more so than in South Africa. The country’s legacy of Apartheid has meant that
those most vulnerable to displacement are typically previously disadvantaged citizens and a
lack of government intervention in the gentrification process is often compared by the
media to the forced removals and neighbourhood segregation seen under Apartheid. Today,
governments and municipalities are saddled with the task of trying to regenerate areas and
inspire investment, whilst simultaneously protecting previously disadvantaged communities
and responding to pressures for low-income housing options in city neighbourhoods. The
aim of this thesis is to explore the role of street art in both gentrification and urban
regeneration in Cape Town’s Woodstock and Salt River areas in order to ascertain how it
effects existing community members, business owners and in-movers with the hope that
this would assist in more informed decisions around urban regeneration. A mixed-method
research methodology was applied, consisting of 161 street surveys with passerbys at four
different street art sites, 108 surveys with business owners and property professionals, and
11 semi-structured interviews with informed people such as artists, tour guides, city
councillors and organisation leaders. The findings revealed an overall positive sentiment
towards street art by various participating groups (including long-standing community
members and business owners) and a perception that it plays a powerful positive role in
regenerating areas. However, it also revealed that cultural and historical representation in
street art holds importance to long-standing communities and that government

intervention and strategies should be explored to curb any gentrifying effect it may have.
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DEFINITIONS

Street art: The definition of public or street art, for the purpose of this research,

is professional, skilled and one-of-a-kind art in a public space in an urban environment,
which is accessible to the public and meant to engage the public (whether it is liked or not).
It could be paid for or produced for free but there should be some kind of public inclusion in
the process (such as permission from property owners, City of Cape Town, neighbours,
developers or community groups/organisations) (Mathews, 2010:662). This art can be in the

form of street murals, sculptures, statues, installations or performances

Gentrification: A phenomenon associated with social, economic and physical changes to an
area due to the defining factor of the involuntary displacement of lower-income households
by more affluent households owing to rising rents and property values, which typically
stimulates property developments and upgrades that cater to wealthier in-movers (LeGates
& Hartman, 1982:31; Smith, 1987:463; Hamnett, 1991:176). It can also threaten the
preservation of an area’s culture and heritage due to changes in the social, physical and

economic environment (Miles, 2015 in Simpson, 2017:194).

Urban regeneration / revitalisation and renewal: These terms all mean an improved

transformation of an area that has displayed symptoms of environmental, social and
economic decline. Although these transformations share many of the characteristics of
gentrification, the involuntary displacement of lower-income households is not a defining

factor.

Xi



ABBREVIATIONS

UDZ — Urban Development Zone
IPAF — International Public Art Festival

CBD — Central Business District

xii



1. INTRODUCTION TO THE RESEARCH
1.1. A South African perspective

The concept of ‘gentrification’ has been the focus of interest and research in a variety of
different fields of study since the term was first coined by British sociologist Ruth Glass in
1964 (Lees, 2018:1). This is due to its knock-on effect — which has economic, social and

political consequences.

The phenomenon is generally associated with the involuntary displacement of lower-income
households from urban areas due to rising rents as more affluent households compete with
them for housing stock (LeGates & Hartman, 1982:31). This typically results in changes in
the social composition of the neighbourhood, as well as physical and economic changes as
properties are developed or upgraded to better capture returns from a wealthier in-mover
to the area (Hamnett, 1991:176). However, more recently scholars have explored the
effects of gentrification on an area’s historical culture and heritage, which is seen as coming
under threat (Miles, 2015 in Simpson, 2017:194). It is a combination of social, economic and
physical changes that distinguish gentrification from other forms of urban regeneration

(Smith, 1987:463).

Opposing arguments for and against gentrification range from it being a natural evolution of
city neighbourhoods (Hamnett, 1984 in Lees, 2003:2491) which inspires investment and
economic growth, to being the result of predatory capitalist behaviour that further
disadvantages poorer communities with substantial social costs (Atkinson, 2002:6; Wyly &

Hammel, 2004).

These opposing views were highlighted by journalist, Oli Wainwright, in a 2016 article for
The Guardian:

Gentrification is a slippery and divisive word, vilified by many for the displacement of the
poor, the influx of speculative investors, the proliferation of chain stores, the destruction of
neighbourhood authenticity; praised by others for the improvement in school standards and
public safety, the fall in crime rates, and the arrival of bike lanes, street markets and better
parks (Wainwright, 2016 in Lees, 2018:4)

In South Africa the controversy is heightened further by a history of forced removals where

entire communities of people were ordered to relocate under the Apartheid government’s



Group Areas Acts, introduced in the 1950s (Dougan, 2018:1). Today governments and
municipalities are saddled with the task of trying to regenerate areas and inspire investment
in a slow-growth economy, whilst simultaneously protecting previously disadvantaged
communities and responding to pressures for low-income housing options in city

neighbourhoods (Gunter, 2013:278; Jason, 2019:1).

This challenge is well illustrated in Woodstock and Salt River area, which is on the fringe of
Cape Town’s CBD. The area had been undergoing a period of decline until the early 2000s
when parts of it were demarcated as a priority Urban Development Zone (UDZ) to
incentivise investment in the area and take pressure off the bulging CBD (City of Cape Town,
2013). UDZs were first introduced in South Africa in 2003 and provide appealing tax
incentives to investors that purchase directly from a developer who has erected, extended
or improved a building within the zone (Gregory, 2016:164). Parts of Woodstock and Salt

River were among the first to be demarcated as UDZs in Cape Town.
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Figure 1: Cape Town UDZ (Source: City of Cape Town, 2013)

1.2. Gentrification and urban regeneration in Woodstock and Salt River

Terms such as urban regeneration, revitalisation and renewal all similarly mean a
transformation of an area that has displayed symptoms of environmental, social and

economic decline (Palermo, 2014:522). However, while gentrification is typically a result of



urban regeneration and therefore might share similar characteristics, it is specifically

identified by the involuntary displacement of long-standing communities.

Both Woodstock and Salt River — which are situated on the eastern edge of Cape Town’s city
centre, about 3kms from the CBD — have shown signs of urban regeneration and
gentrification in recent years. The area has always had a reputation for being a diverse
population, with a long history in Cape Town’s development and strong community bonds
(City of Cape Town Transport and Urban Development Authority, 2017:6). In the 1800s,
some of Cape Town’s first industrial sites were established in the area, including the new
railway workshops in 1859, followed by manufacturing (particularly within the garment

industry (City of Cape Town Transport and Urban Development Authority, 2017:7).

Years later, the area managed to avoid segregation under the Apartheid government,
despite some areas being declared ‘white areas’, and it remained a diverse community even
when neighbouring suburbs, such as District Six, saw forced removals in the 1970s under the

Group Areas Act (City of Cape Town Transport and Urban Development Authority, 2017:6).

In the 90s and early 2000s, these areas were characterised by dilapidated industrial
buildings and crime due to the area’s period of decline (Joseph, 2014:1). Since then, many of
these buildings have now been purchased and repurposed into mixed-use developments by

developers looking to benefit from the UDZ tax incentives.

One of the first redevelopments was The Old Biscuit Mill, which now hosts trendy shops and
offices, as well as some of Cape Town’s world-renowned restaurants. Other developments
include Buchanan Square, Old Castle Brewery, Woodstock Exchange and Mason’s Press.
There have also been a number of greenfield developments, including WEX1 (a residential
and retail building completed in 2018), the Iron Works (office, retail and residential) and The
District — which was one of the first greenfield projects and has 4,000m? of A-grade office

space, currently tenanted by advertising giant, Ogilvy (Architect & Builder, 2007:1).

This flurry of investment had a knock-on effect on property prices, which quickly soared
with demand. The average house price in Woodstock increased by 82.5% from R391,723 to
R715,022 between 2004 and 2010 (Affordable Land and Housing Data Centre, 2011 in
Fleming, 2011:25). Between 2011 and 2014, property prices overall grew between 40-60%

(Development Action Group, 2018:2). With this increase of property values, came an



increase in rates and taxes and rentals — followed by evictions of those who could no longer

afford to pay rent (Development Action Group, 2018:2).

The result was that a notable amount of small businesses and residents, many of which had
been there for decades, could no longer afford to stay in the area, and were forced to
relocate (Joseph, 2014:1). A 2011 census estimated that 28% and 38% of households in
Woodstock and Salt River, respectively, earned a monthly income of R3,200 or less, making
them especially vulnerable to increases in rates and rentals (Strategic Development
Information and GIS Department, 2013a:2; 2013b). Furthermore, the vast majority of the
population — 75% in Woodstock and 85% in Salt River — consist of coloured and black
community members who were previously disadvantaged under the Apartheid regime

(Strategic Development Information and GIS Department, 2013a:2; 2013b)

Today, a number of organisations have formed to fight back against this gentrification, such

as the Reclaim the City Campaign (Clark, 2016:1).

1.3. Street art and Woodstock’s creative culture

Woodstock and Salt River have gained a reputation for being a hub for creative, tech and
new media companies, with a noticeable number of advertising and PR agencies having
moved to the area over the last decade. Ogilvy was among the first, but has since been
followed by TWO.AM Agency, Zoom Advertising, Mad World, Atmosphere Communications,
MullenLowe and FCB. Decision makers of these firms cite the “creative environment” and
proximity to service providers (such as photographers and graphic designers) as being a
leading attraction of the area (founder of King James, personal interview 2018, February
22).

It's an area that has this talent. Innovation and talent sort of evolve around popular culture.

So for us what was much more attractive about Woodstock, apart from the beauty of [our]

building... was the resurgence of the area in the sense that we were seeing artists, and

graffiti, and food markets and that artisan take-up of the space (King James founder,
personal interview 2018, February 22).

There are pockets of Woodstock and Salt River that are characterised by vibrant colours,
trendy designs and street art (mostly murals) which have inspired walking tours of the areas
for visitors. According to the founder of Baz-Art — the organisation behind the annual

International Public Art Festival (IPAF) that takes place in Salt River every year, and provides



a platform for local artists who produce work in the area — there are around 100 street
murals in Woodstock, and 150 in Salt River. Baz-Art helped produce around 100 of these

(INO2, personal interview 2020, December 13).

This has also been linked to the growing desirability of these areas, which has increased
competition for properties, and therefore property prices, rates and rentals (Gunter,

2013:167; Douglas, 2015:1).

The link between street art and gentrification and urban regeneration has been identified
and explored by academics and researchers (Cameron & Coaffee, 2005; Szoke, 2015;
Seresinhe et al., 2016). In some instances, developers have even used street murals as an
affordable tool to increase the desirability of their developments, and therefore property
values (Douglas, 2015:1). For example, street artist Ricky Lee Gordon, was commissioned to

do some of the first murals in Woodstock.

Governments, corporations, property developers and private patrons have adopted
muralism street art as a very cost-effective way of enhancing the physical environment
(Douglas, 2015:1).

However, there is little research on how communities perceive street art in their areas,

especially from a South African perspective.

1.4. Research problem

The controversial effects of gentrification mean that a clear understanding of the causes is

necessary to policy makers, municipalities and city planners, to make informed decisions.

The link between street art and gentrification has been established in academic literature,
which will be expanded on in this thesis in the literature review. However, not enough
research has been conducted into understanding whether communities perceive street art
to have a positive or negative impact on these areas, and whether there is some street art
that works better than others. The problem statement can therefore be summarised as

follows:

There is little understanding of the extent to which street art drives urban regeneration
and whether it can be used as a positive force by decision-makers to benefit the existing
community, rather than simply lead to gentrification (with the displacement of lower-

income residents).



1.5. Research proposition

While there are opposing views on gentrification being either a positive or negative
phenomenon, it is generally agreed that for the local communities who are involuntarily
displaced, the phenomenon has a negative impact on them (Cybriwsky and Levy, 1979 in
Hodge, 1981:189). As already highlighted, in South Africa the controversy surrounding
gentrification is heightened because those that are displaced tend to be previously
disadvantaged communities under the past Apartheid regime. Municipalities are therefore
tasked with trying to regenerate areas without making them unaffordable for existing

members to live in.
The research proposition can therefore be summarised as follows:

A better understanding of the perceived role street art plays within both urban
regeneration and gentrification in the South African context will allow decision makers to
make more informed decisions surrounding urban regeneration that will be more

beneficial for existing communities.

1.6. Research question and objectives

Based on the research problem, the research question is summarised as:

What role does street art play in both urban regeneration and gentrification in

Woodstock and Salt River?

This research aims to focus on Woodstock and Salt River in Cape Town in addressing the
research proposition, with the focus being mostly on street murals (as these are the
predominate form of street art). The purpose is to explore the part played by street art in
the phenomena of both urban regeneration and gentrification, where the former is mostly
concerned with the perceived positive aspects of urban regeneration, such as reduced crime
and cleaner streets, and the latter is more concerned with the perceived negative aspects of
gentrification, such as the displacement of lower-income citizens. To fully answer the

research question, three sub-questions have been identified and will need to be explored.

1) What are the perceived economic, social and cultural impacts of street art on the

suburbs of Woodstock and Salt River?



2) How has the establishment of street art in Woodstock and Salt River been beneficial
to the local community?
3) How has the establishment of street art in Woodstock and Salt River been

detrimental to the local community?

Gentrification is a highly controversial topic and in areas of Woodstock and Salt River lives
are being impacted by it — resulting in some organisations being formed to fight against it

such as the Reclaim the City Campaign (Clark, 2016:1).

For those that have been displaced, the phenomenon has arguably negatively affected their
quality of life and there is, therefore, a strong ethical consideration that needs to go into the
purpose of this research, and what the findings might mean for residents and communities
in these areas. The overall aim is to better understand the role street art plays in the South
African landscape, and how it effects existing community members, business owners and in-
movers to the area with the hope that this would better inform decisions around urban
regeneration, without causing the displacement of economically vulnerable communities

(i.e. gentrification).
The research’s objectives are as follows:

1. Explore the link between street art, urban regeneration and gentrification in the
academic literature.

2. Identify evidence of both urban regeneration and gentrification in Woodstock
and Salt River and explore the extent to which street art played a role in this.

3. Explore the various perceptions surrounding the area’s street art by both
newcomers in an area and long-standing community members (Do they feel
represented by it? Do they like it? Do they feel it benefits them?)

4. Determine whether street art in the area is a benefit or detriment to long-
standing residents and businesses in Woodstock and Salt River, and whether

some art is more, or less, beneficial or detrimental than others.

It should be noted that art is subjective, and as a result it is difficult to define what is art. For
example, graffiti might be seen by some as art, and vandalism by others, depending on the
context that it is perceived. This research will not try to define what art is. For the purpose

of this research, street art will simply refer to any art in a public space which has been



commissioned and legally permitted by the landowner and local authority. This includes
street murals, sculptures, street performances and installations. However, in the case of
Woodstock and Salt River, street murals will be the focus of this research as they are the

predominate form of street art in the area.

1.7. Methodology

The philosophical approach most closely aligned with this research is that of realism, which
attempts to understand the complexity around a phenomenon, rather than simply search
for causal explanations and fundamental laws (Easterby-Smith, 1991 & Remenyi, 1998 in

Amaratunga & Baldry, 2001:96).

An exploratory study is needed to achieve the research objectives and answer the research

guestion, and the below research methodology was utilised.

1) A systematic review of the literature that looks at the link between gentrification,
urban regeneration and the role of street art. A literature review is essential in
identifying and understanding the various theories and work of previous researchers
in the field being studied — and may assist in identifying gaps in the research or
unsolved problems (Amaratunga & Baldry, 2001:97).

2) A mixed-method triangulation approach was adopted. Mixed-method research
combines quantitative and qualitative research, benefitting from the strengths of
both approaches to assist a more unified understanding of the research problem
(Creswell & Garrett, 2008:322). Triangulation seeks to find a convergence and
correlation between quantitative and qualitative data (Greene et al., 1989:256). The
data collection techniques utilised include:

e (Quantitative: Various documents and reports around the rise of property
values in Woodstock and Salt River, as well as surveys with members of the
public at four street art sites, and a separate survey for business
owners/property professionals — all of which uses closed-ended questions,
Likert and continuous rating scales.

e (Qualitative: Researcher observations from site visits, semi-structured
interviews with street artists and informed individuals (leaders of various

organisations, street art tour guides and city councillors), and open-ended



survey questions with members of the public and business owners/property
professionals.
3) An analysis of both the qualitative and quantitative data was conducted
concurrently, or as close to concurrently as possible, and comprised of the following:
e The quantitative data from surveys was analysed using descriptive statistics
e The qualitative data from the interviews, surveys and observations was
analysed using thematic analysis
4) Finally, conclusions were drawn and recommendations made in terms of the findings

of the research, and further research.

The mix of open-ended and closed-ended questions in the surveys means that quantitative
results can be expanded on by qualitative answers, in a triangulation design, for a more in-

depth understanding (Creswell, 2006:62; Morgan, 2014:54).

An example would be to expand on a quantitative “yes or no” question, which asks whether
participants would like to live near a particular piece of art, with a qualitative question

asking participants to explain why they do, or why they do not, like a piece of art.

1.8. Limitations

The most pressing limitation facing this research at date of writing is the COVID-19 global
pandemic which has brought about much uncertainty about how research can be
conducted. The country went into Level 5 nationwide lockdown on 27 March 2020, which
imposed strict stay-at-home regulations on the public. While restrictions were gradually
relaxed for various businesses over the following months, what was legally permissible for
the academic researcher was never clearly understood. Ethically, however, it was clear that

there was a need to support ‘social distancing’ and ‘stay-at-home’ practices.

When this research thesis was initially envisioned, and the proposal drawn up, there were
no legal restrictions that might restrict gathering data via street surveys and face-to-face
interviews, which formed the bulk of research. But with attempts to combat the pandemic
with ‘social distancing’ guidelines, this became a problem and adaptions had to be made.
Focus groups were originally intended as part of the research due to their potential to
explore key themes, inspire informative discussions and provide further clarification — but

this became both legally and ethically impossible to conduct. Furthermore, access to



libraries and data centres, such as the historical records of municipal roles in this area, were
impossible for many months, and the choice was to either delay or limit the research

process, or heavily rely on resources available online.

As much as possible, online platforms have been utilised to collect data — such as with the
use of email, web applications and social media. The strengths and limitations of each
method has been fully highlighted in Chapter 3, but it should also be noted that these
services are particularly limiting when it comes to surveying some low-income and older
residents, as well as small ‘mom-and-pop’ business owners in the area, considering the cost
of data and perhaps a lack of access to, or knowledge of, online technology. For example,
data collected through emailed surveys might only reach businesses in the area who have
an online presence (such as a searchable email address or website). By solely relying on
online communication, many members of the community could be under-represented in
the data. It became clear that street surveying would still have to be conducted, utilising
strict social distancing measures — and this was started, somewhat cautiously, towards the
end of August 2020 under Level 2 Lockdown restrictions and with best possible measures to

avoid any spread of the virus.

There are also a number of other limitations facing this research — which exist regardless of
the current COVID-19 health crisis. One major limitation would be a lack of complete data
around property sales, rentals and evictions in the area. The property market is inefficient
by its very nature and there is not one platform where all available and relevant data has
been collected and published (Harvey & Jowsey, 2004:25-26). For instance, data around
achieved rentals and evictions might be limited due to the somewhat private, and often
informal, nature of these negotiations between tenant and landlord. Data will have to be
collected through a number of different organisations and sources, and considered together

— whilst simultaneously acknowledging that it does not paint a full picture.

Another limitation of this research is that gentrification has already been taking place in
Woodstock and Salt River, with many who have been displaced. There are therefore
limitations in using the area as a case study to explore whether street art can be deployed
as a tool for urban regeneration with positive effects for the local community — since
displacement has already taken place and continues to do so. However, it is recognised that
there is a wide variety of catalysts of gentrification that have also played their part in this
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process — such as the area being designated as an UDZ. It is necessary to consider this

research alongside other causes of gentrification and urban regeneration.

Furthermore, art is highly subjective. It is therefore difficult to generalise findings of this
report and apply them to other areas and communities. For example, some areas with a
strongly united political history (such as Bo-Kaap in Cape Town) might respond to
politicalised art differently to other communities. At best, findings might only help to
determine common themes which might suggest a guideline to decisions that result in the

best potential outcome.

It should also be noted that community members in these areas are likely well informed
when it comes to the gentrification process, and strongly contesting it. Outsiders, such as
myself, could be viewed with suspicion — which might mean they are less willing to freely
open up on topics like this —and responses could therefore be geared more towards fighting

a cause than reflecting their true perceptions.

And finally, as academics like Loretta Lees (2000) have pointed out before, it is important
that gentrification researchers are aware of their sociology and how this might impact their
sympathies, research methods and overall conclusions. For instance, aspects of
gentrification might be positive for the overall economy, but negative for the long-standing
community. What is perceived as “good” and “bad” might depend on the economic, social
and political position of the perceiver. Some sociologists have argued that it is impossible for
research to be completely objective or “value free” (Vogt & Weber, 2020) and the
researcher’s values are likely to enter into each stage of research — from the type of topic
selected to the type of research conducted (Yeom & Mikelbank, 2013:86). As far as possible,
this research will aim to be representative of the views of those socially and economically

invested in Woodstock and Salt River.

1.9. Structure

Chapter 1 introduces the study area, topic and its relevance in today’s social, economic and
political environment. Simply put, it aims to explain what the purpose is of this research,
and why it is worth conducting, and outlines the research proposition, question and

research objectives.
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Chapter 2 documents a critical literature review of gentrification theory and its relationship
to street art. It highlights the definitions and explanations around gentrification via both
production and consumption sides of the debate. It further explores the gentrification
theories in connection to culture and the “creative class” before focusing on the literature
around art and artists and the role they play. Finally, it focuses on the research around
whether street art is a catalyst for gentrification or urban regeneration without necessarily
displacement, and possible benefits to the local community — whilst considering the role of

public policy. The chapter concludes with a summary of some of the gaps in the literature.

Chapter 3 provides an in depth overview of the research methodology employed in this
thesis, as well as the ethical considerations, limitations and the reliability of data. The
findings of this research are presented and analysed in Chapter 4, along with a critical

reflection of the findings in terms of the literature.

Finally, the conclusions of the study are documented in Chapter 5, together with a
discussion on the extent to which the research objectives were achieved and whether any

further research is needed to better answer the research question.
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2. LITERATURE REVIEW
2.1. Introduction

When Ruth Glass first coined the term “gentrification” nearly 60 years ago, she was
observing the displacement of working-class residents by the middle class in London. In her
introductory chapter of her ground-breaking essay, London: aspects of change (1964:445),
she described how modest working-class homes had been “invaded” by the middle class
and converted into elegant and expensive dwellings, with larger homes being subdivided
into flats at inflated prices. Glass observed that the social status and value of these new
residences often had an inverse relation with their size —and were rebranded as “houselets”

(a term she dubbed “real estate snob jargon”).
One by one, many of these working class quarters of London have been invaded by the
middle classes — upper and lower... Once this process of ‘gentrification’ starts in a district, it
goes on rapidly until all or most of the original working-class occupiers are displaced, and the
whole social character of the district is changed... And this is an inevitable development in

view of the demographic, economic and political pressures to which London, and especially
Central London, has been subjected (Glass, 1964:23)

Today, the phenomenon has been studied globally and inspired a number of debates
around its causes and effects (Hamnett, 1991). While Glass’s initial use of the term was in
the context of residential renovations, the term has now also been used to describe the
process of industrial buildings being converted to residential, office and retail properties,
and even new buildings being developed. The phenomenon has also been identified
beyond city districts and in rural areas.
... gentrification has come to be understood as something much more comprehensive: a
generalised middle-class restructuring of place, encompassing the entire transformation
from low-status neighbourhoods to upper-middle-class playgrounds. Gentrifiers’ residences
are no longer just renovated houses but newly built townhouses and high-rise apartments.
Their workplaces are as likely to be new downtown or docklands office developments as

warehouse studios. Gentrification extends to retail and commercial precincts, and can be
seen in rural and coastal townships as well as cities (Shaw, 2008:1698).

However, there are key themes around the term ‘gentrification’ that are in line with Glass’
observations in her 1964 essay. These include a rise in property values and rentals, a
displacement of lower income residents by higher socio-economic status in-movers, and a

change in culture and consumption. She also acknowledges increases in consumption, which
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was epitomised in her statement that “the luxuries of yesterday, or the imitations of

yesterday’s luxuries, have become the necessities of today” (Glass, 1964:20).

Gentrification has also become a highly politicised term due to being closely connected to
urban class struggles and inequalities — so much so that some scholars argue that there has

n u

been an attempt to envelope it as “urban regeneration”, “revitalisation” and “renewa

III

to

try recast it in a positive light (Smith, 2002:445).

This literature review aims to shed light on the role of the street art and artists in the
gentrification literature. It will begin by briefly outlining the theories behind what causes the
phenomenon, before honing in on Pierre Bourdieu theory of ‘cultural capital’ and Richard
Florida’s ‘creative class’ which are closely connected to the topic. This will be followed by a
review of the literature around the relationship between art and gentrification — specifically
looking at the work of David Ley (2003). The final section will explore street art advantages

and disadvantages in terms of economic benefits versus displacement.

2.2. Causes of gentrification: the production vs consumption debate

A key debate around gentrification that developed in the 1970s and 1980s is related to its
cause. There are roughly two explanations which emerged in gentrification theory, which
are loosely defined as production-side or consumption-side based explanations of the
phenomenon (Yeom & Mikelbank, 2013:84). They are essentially split by views on whether

gentrification is driven by demand or supply (Sandikci, 2004:474).

Production-based explanations emphasise the movement of capital, rather than people, as
the leading cause of gentrification (Bridge, 2001:205). A pioneer of this explanation is
geographer Neil Smith who argued that gentrification is a structural product (as opposed to
an agency product) in the market and due to a “rent gap” (1979:545). The rent gap is
defined as the disparity between an area’s potential rental income and its actual rental
income, and is attributed to capital depreciation in an area (which reduces achieved rentals)
along with urban expansion and demand (Smith, 1979:545). Investors and developers then

seek a higher rate of return through renovating or redeveloping this area (Smith, 1979:545).
Gentrification occurs when the gap is wide enough that developers can purchase shells
cheaply, can pay the builders’ costs and profit for rehabilitation, can pay interest on

mortgage and construction loans, and can then sell the end product for a sale price that
leaves a satisfactory return to the developer. The entire ground rent, or a large portion of it,
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is now capitalized; the neighbourhood has been “recycled” and begins a new cycle of use
(Smith, 1979:545).

Gentrification is therefore attributed to the flows of capital by those who favour a

production-based explanation, and it is considered through an economic and structural lens.

On the other hand, those who favour a consumption-based explanation will look at the
process through a culture and agency lens, and focus on the driving force of demand. A key
contributor to this school of thought is the geographer David Ley who argued the role of the
new middle class as the leading cause of gentrification (Ley, 1980; 1986:525). He looked at
the cultural, lifestyle and aesthetic values of this new middle class, who appear to value
historical preservation and consumption of non-standardised products, as the cause of
gentrification (Bridge, 2001:206; Cameron & Coaffee, 2005:40). He proposed that key
economic, political and cultural shifts influenced the emergence of the new middle class,
including the declining role of unskilled labour and the growing importance of technology in
the production process, a more active role by government, and a cultural emphasis on
consumption and status to achieve self-actualisation (Ley, 1980:243; Hamnett, 1991:176). In
a study of post-industrial Vancouver, Ley (1980:256) described a “new elite” as being
“tastemakers” with a liberal ideology that influenced policies with an “unintended elitism”

that favoured a more privileged income group over a vulnerable one:

The transition to a post-industrial society in Vancouver was accompanied by a shift from
blue collar to white collar employment and from an economy based on manufacturing to
one based on services. This transition, though not complete, has been accelerating since
1960 and the emergence of a new professional, technical and administrative elite has given
expression to a heightened lifestyle of consumption, and a concern with the aesthetic and
the realms of human sensibility (Ley, 1980:247).

Other research that focuses on demographic changes that impact demand in a gentrifying
population includes studies into the changing roles of women in the workplace (Warde,
1991 in Doan & Higgins, 2011:7), the growth of single working moms (Rose, 1984; Bondi,
1999) and the possible link between the participation of lesbian, gay, bisexual, and
transgendered (LGBT) populations in the service economy (Fitzgerald, 1986 in Sakizlioglu,
2018:206). For instance, a rise in single-mom households may drive demand for residences
in gentrification areas as single mothers with moderate incomes try to balance their needs
to be located near urban support services, with the affordability of low-cost, inner city

residences in gentrifying areas (Zukin, 1987:138). The clustering of LGBT populations in
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gentrifying neighbourhoods has been accredited to them creating safe spaces for them to

reside in a generally patriarchal society (Doan & Higgins, 2011:7):

Households of gay people, singles, and professional couples with central business district
jobs increasingly find central locations attractive. Particularly important has been the
success of both gays and women in the professional and managerial classes in gaining access
to decent-paying jobs (Markusen, 1980:S35).

Similar clustering has also been seen with informally employed workers and freelancers in
the “creative” industry, such as artists, photographers and actors, who may seek affordable
inner-city residences to maintain access to work and support services (Zukin, 1987:137).
Ley’s thesis on the role of the creative class and artist in gentrification is among the body of
research that has explored the link between this creative clustering and gentrification —and

will be considered later in this literature review.

While the causes of gentrification have generally been split along the lines of production
versus consumption, structure versus agency, capital versus culture, or demand versus
supply, explanations, it is more widely accepted that gentrification is a multifaceted
phenomenon, driven by a combination of causes along both production and consumption-

side explanations (Bondi, 1999:282; Mathews, 2010:661).

For example, it is possible that in Smith’s ‘rent-gap’ thesis, the potential ground rentals that
make gentrification possible, are at least in part, driven by a demand from potential

gentrifiers (Moore, 1982 in Hamnett, 1991:181).

Urban geographer, Damaris Rose, agrees that structural and economic causes play a role in
gentrification, but disagrees that the production of gentrified dwellings as commodities is a
single causal factor (Rose, 1984 in Zukin, 1987:140). Instead of a simple production
approach, she argues that gentrification in a “chaotic concept” and proposes “social
reproduction” as being important, whereby gentrification is catalysed by the interaction of

changes in production and reproduction (Rose, 1984:47):

Thus, [Rose] accords a central role in gentrification processes to marginally employed but
highly educated individuals who seek a central-city and low-cost residence for social or
ecological reasons. Moreover, by considering social reproduction as a separate factor, Rose
avoids conflating reproduction and consumption, as both positivists and Marxists tend to do
(Zukin, 1987:140).
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However, for the purpose of this dissertation, the literature concerning the role of human

agency — particularly that of the creative class — requires further focus.

2.3. Cultural capital and the rise of the creative class

A number of the explanations that focus on the agency of the gentrifier has drawn from the
research by sociologist Pierre Bourdieu. He made a distinction between different types of

IlI

“capital” which an individual might have, and their ability to deploy them to gain social
advantages (Bourdieu, 1984 in Rérat, 2018:104). The different types of capital were defined
as economic capital (financial assets and monetary income), cultural capital (aesthetic
principles in the form of dispositions embodied by individuals) and social capital (social
networks and relationships) (Daenekindt, 2017:43; Rérat, 2018:104). According to Bourdieu,
there are two kinds of cultural capital: the first of which is incorporated through education

and knowledge, and the second being symbolic and based on moral and aesthetic values

(Rérat, 2018:104).

Scholars of gentrification have noted this high cultural capital (and typically low economic
capital) in early gentrifiers of urban areas (Bridge, 2001:205; Ley, 2003:2530). They have
explained the actions of these early gentrifiers as a means to distinguish themselves from
the conventional middle class which live in the suburbs, by deploying their cultural capital
(through their education and set of values) in lieu of economic capital (Bridge, 2001:205).
Their set of values may favour historical preservation and uniqueness, rather than new and
mass-produced consumption, and this is displayed in a distinctive lifestyle with the
renovation of older homes or buildings, and supporting smaller local shops, rather than
large supermarket chains. A modern term that has come to describe these early gentrifiers

is “hipster”.

The irony is that this distinctive lifestyle becomes “trendy” and captures the attention of
those possessing more economic capital than culture capital, and who are associated with a

more commodified form of gentrification (Bridge, 2001:205):

It's defining feature is conspicuous cultural consumption. Designer shops, art galleries, bars
and restaurants form the background to a landscape of people in semi-public space (tables
on the footpath they must pay to occupy) watching the passing parade and sipping
chardonnay from a boutique winery, beer from a microbrewery, coffee from organic beans
grown in the developing country du jour (Shaw, 2008:1698).
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When applying Bourdieu’s approach of class analysis to the field of gentrification study, it
would seem that the process is mostly an unconscious response to the possibilities formed
by the relationship between cultural and economic capital within a particular social space
(Bridge, 2001:205):
These are opened up by the changing economic conditions (including the revalorisation of
inner urban land and the investment opportunities that affords along with the growth in the
service class of professional workers). Gentrification is an outcome of the repertoire of

responses to these new economic and social opportunities that arise from prior dispositions
of the class habitus (Bridge, 2001:205).

More recent theory on culture-led explanations to gentrification have been popularised
through the work by urban studies theorist, Richard Florida. He theorised that a key to
economic growth was the ability to attract the “creative class”, which could thus spur on the
creative economy with outcomes such as new ideas and high-tech companies (Florida,
2002:16). To gauge a region’s economic capabilities, he proposed ‘The Creative Index’, made
up of four equally-weighted factors (Florida, 2002:16). These factors measure the number of
creatives in the work force, high-tech industries, innovation (measured through patents)
and diversity (measured by the number of gay people which Florida considered a
“reasonable proxy for an area’s openness to different kinds of people and ideas”) (Florida,
2002:16). He also claims to have found correlations between the locational choices of high-
tech companies and gay people, where the same areas that attracted high-tech companies,
also had the highest concentration of gay people — and similarly with artists, writers, and

performers (Florida, 2002:20).

According to Florida, members of the creative class may have a variety of professions in a
variety of industries, but they share a common ethos — that which values “creativity,
individuality, difference and merit” (Florida, 2002:17). Most fundamentally, “diversity”
seems to be a core value — and the creative class is said to enjoy a mix of influences — from
food, to music, to meeting and trading views with people from different cultures and

backgrounds:

They prefer indigenous street-level culture — a teeming blend of cafes, sidewalk musicians,
and small galleries and bistros, where it is hard to draw the line between performers and
spectators (Florida, 2002:21)
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Furthermore, this creative class also values diversity, authenticity, and uniqueness in places

and communities — such as historic buildings or special cultural attributes (Florida, 2002:22):

It comes from the mix — from urban grit alongside renovated buildings, from the
commingling of young and old, long-time neighbourhood characters and yuppies, fashion
models and “bag ladies”. An authentic place also offers unique and original experiences.
Thus a place full of chain stores, chain restaurants and nightclubs is not authentic. You could
have the same experience anywhere (Florida, 2002:22).

At the turn of the millennium, Florida noted that companies were making necessary
adaptions to the workplace to better attract creative class employees (such as with flexible
working hours and relaxed dress code), as they had come to realise that their prosperity
depended on it — and he advised municipalities and urban planners to take a similar

approach (Florida, 2002:17).

Florida’s creative city theory has garnered numerous awards, accolades and caught the
attention of urban policy makers across the globe — but it is not without its critics. Some
scholars have referred to it as a reproduction of oversimplified cultural-led regeneration
strategies — repackaged using buzz words — that do not address deep-seated socio-economic
problems (Peck, 2007; McGuigan, 2009). For example, Jamie Peck, a long-term researcher in
the field of geographical political economy, argues that Florida’s theory motivates for
gentrification-friendly strategies by putting the needs of the middle class first while doing

little to solve existing social inequalities (Peck, 2005:764):

Entrenched problems like structural unemployment, residential inequality, working poverty,
and racialised exclusion are barely even addressed by this form of cappuccino urban
politics... Creativity strategies have been crafted to co-exist with these problems, not to solve
them. It should come as no surprise, then, that the creative capitals exhibit higher rates of
socioeconomic inequality than other cities, as has been belatedly acknowledged by Florida
himself. This awkward correlation is quite consistent, of course, with the argument that
creativity strategies are predicated upon, and constitutively realized in the context of,
uneven modes of urban growth and neoliberal politics (Peck, 2007:10-11).

However, there are academics who take a more multi-dimensional and socially-rooted
perspective to culture-led regeneration theory. Frank Moulaert, Hilde Demuynck and
Jacques Nussbaumer (2004) argue that it is necessary to understand the different roles of
culture in social and economic urban life, so as to decide which strategies will break through
social exclusion and help deprived groups and their neighbourhoods. They highlighted a

number of dimensions of arts and culture which can be relevant in this respect, including

19



providing a “voice” for deprived populations and a medium for expression that can assist as
a planning tool; opening up employment opportunities and spurring economic activity, and
assisting neighbourhood revitalisation and artistic expression of identity (Moulaert et al.,

2004:231-232).

2.4. The artist and aesthetics in gentrification

The relationship between the artist (as an agent of change) and gentrification is well-
established in the literature and been acknowledged by Florida, Bourdieu and many other
scholars who follow consumption-based explanations of gentrification. One of the most
influential is Ley, who explored the role of the artist in transforming a product and a place
from “junk to art and then on to commodity” in his thesis Artists, Aestheticisation and the

Field of Gentrification (2003:2528).

Ley extends on Bourdieu’s thesis concerning the ‘aesthetic disposition’ and the relationship
between economic and cultural capital in understanding how the aestheticisation of place
can bring about gentrification (Bourdieu, 1984 and 1993 in Ley, 2003:2530). Bourdieu
proposed the concept of ‘aesthetic disposition’ as the capacity to appreciate form, rather
than function, of cultural products (Bourdieu, 1984 in Daenekindt, 2017:43). Importantly,
the ability is a class-privileged temperament established through middle-class origins and/or
high levels of education, where value is socially produced in a historical space (Ley,

2003:2531-2532):
In other words, art should be understood not only as a material product with a creator, not
only as a symbolic product with an audience and set of facilitators who bring it to the
attention of the audience, but also as a manifestation of positions within the artistic field as
a whole, the positions of predecessors and contemporaries, of valued and devalued, of
dominants and dominated. Bourdieu regards the artwork as a joint creation. It is not just the
creation of the artist, other than in a crude material sense, for its value has to be received
and confirmed in an intersubjective art world (Ley, 2003:2532).

Ley noted how artwork, unlike mass-produced products of chain stores, establishes

symbolic value through a claim of difference and authenticity — such as handcrafted as

opposed to modern production — and it is this aesthetic disposition that adds value to an

object (Ley, 2003:2530).
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Despite limited economic capital, artists typically have an abundance of cultural capital
which solidifies their position as part of the dominant class, albeit the dominated segment
of the dominant class (Bourdieu, 1993 in Ley, 2003:2533):
Not only the appropriation of high levels of cultural capital, but also the discipline and
achievement of learning an aesthetic disposition, identify artists as members of the middle
class. Correlations of the location of artists in Canadian cities in the 1970s identified them as
overlapping with the residential areas of higher socioeconomic status, if sometimes on their
margins in districts whose gentility has become frayed at the edges (Ley, 1996 in Ley,
2003:2533).
Artists are also typically attracted to inner-city areas (seen as socially diverse) as opposed to
suburbs (seen as commodified locations) — which Ley highlighted with an interview with a
sculptor:
You know, artists hate the suburbs. They’re too confining. Every artist is an anthropologist,
unveiling culture. It helps to get some distance on that culture in an environment that does

not share all of its presuppositions, an old area, socially diverse, including poverty groups
(sculptor quoted in Ley, 2003:2534).

As sociologist Sharon Zukin noted in her influential thesis, Loft Living (1982), artists are also
attracted to buildings which offer appropriate conditions for their lifestyle, such as generous
space to work/perform and low rent. The large number of underused industrial space in
inner cities (due to the decline in industrial manufacturing) met these needs, and as artists
took up residence in these buildings, they popularised the industrial chic aesthetic (Zukin,
1982 in Mathews, 2010:663):

The mass-market popularity of industrial chic allowed a transference of the image value

from industrial spaces to contemporary apartments and condominiums which advertise ‘loft

living’ for middle class tastes. Consequently, the mass-market appeal of ‘loft living’ is rarely

affordable or popular amongst artists from whom this aesthetic was originally derived
(Mathews, 2010:663-664).

As Ley and others have pointed out, the presence of artists in an urban area can be an early
indicator of gentrification, and is one of the strongest statistical predictors (Cole, 1990 &
Gale, 1984 & Ley, 1996 in Ley, 2003:2540). This is due to the economic valorisation of the
aesthetic disposition of the artist which often leads to the increase in property prices (Ley,
2003:2540):

The population that follows artists does not enter the field haphazardly, but in a succession

that is shaped by their proximity to the aesthetic disposition and cultural competency of the
artist. The aesthetic appropriation of place, with its valuation of the commonplace and off-
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centre, appeals to other professionals, particularly those who are also higher in cultural
capital than in economic capital and who share something of the artist’s antipathy towards
commerce and convention (Ley, 2003:2540).

Intellectuals, students, journalists and educators are often successors to artists in an area,
followed by professionals with higher levels of economic capital (such as lawyers) and then
businesspeople and capitalists — leading to a rise of disposable incomes, property prices and

reinvestment in the area (Ley, 2003:2540).

While there has been debate as to whether artists are complicit in, or victims of,
gentrification, it is well documented that many are ultimately displaced by gentrification —
although by this stage the real estate and tourism industries are able to capitalise off “the
memory of artists and the commodity of the artist milieu” (Mathews, 2010:665-666). Ley
(2003:2541) argues that while agency matters as drivers of gentrification, artists are seldom

to blame for gentrification as their agency is structured by the rules of that field:

...it is the societal valorisation of the cultural competencies of the artist that brings followers
richer in economic capital (Ley, 2003:2541).

2.5. Street art: a catalyst of gentrification or a tool for urban regeneration?

Glass’s language and tone in her 1964 ground-breaking essay appears to indicate that her
sympathies were with those displaced in London due to gentrification. The change in an
area’s class composition due to displacement is a defining characteristic of gentrification
(Sakizlioglu, 2018:205) and the term has become closely associated with negative social
impacts such as class struggles and inequality. Some scholars have suggested that there
have been deliberate attempts to rebrand it more positively as “urban regeneration”,

“revitalisation” and “renewal” (Smith, 2002:445):

The language of regeneration sugarcoats gentrification. Precisely because the language of
gentrification tells the truth about the class shift involved in “regeneration” of the city, it has
become a dirty word to developers, politicians, and financiers (Smith, 2002:445).

Over the past 20 years, there has also been a trend towards the state playing a greater role
in the gentrification process, and funding business improvement associations to rebrand or
repackage an area’s image — often through the inclusion of the arts community (Slater, 2004

in Mathews, 2010:661):
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The term gentrification itself has received a makeover of sorts, removed from a great
number of policy and planning discourses, alongside the class relations and displacement
issues that typically accompany the process. Instead, the preference for terms such as
‘renaissance,” ‘regeneration,” and ‘revitalisation’ directs attention away from the contested
nature of urban revival (Mathews, 2010:661-662).

Furthermore, academics, developers and policymakers have questioned whether the rise in
property values is necessarily a catalyst for displacement, or whether the economic
opportunities or positive effects of gentrification (such as less crime, historic preservation of
decaying buildings or business activity) outweigh the negative effects, such as displacement
(Mathews, 2010:662). As Zukin (1987) has pointed out, the perception of gentrification is
typically based on how it affects the different interests of those in gentrifying

neighbourhoods:

Pre-gentrification residents, as already partly noted, are likely to have consumption patterns
of a lower social class, constitute a different ethnic and racial community, and an older age
group. When they mobilise to defend a neighbourhood "as it is", they exclude the
"improvements" identified with gentrification. Chief among these improvements, in the
gentrifiers' view, is the restoration of historic architectural detail. Yet if existing residents
join gentrifiers in associations that support the "historic" community, they may be aiding a
process that causes property values to rise and leads to their own displacement. Existing
homeowners, however, may have reason to do so. In economic terms, they forsake
sentiment, or attachment to the community, for exchange values (Zukin, 1987:133).

Florida’s ‘Creative Cities’ thesis (2002) has been a key contributor to the narrative
surrounding the economic benefits around gentrification — and has provided a framework
for policymakers and city planners to develop urban strategies (Peck, 2007; McGuigan,
2009:291; Mathews, 2010:662). Among these strategies is the inclusion of the use of the
arts, a strategy that is in no way new in the built environment. In 1982, Zukin introduced the
concept of the ‘artistic mode of production’ where investors use art and culture to attract

capital to real estate (Mathews, 2010:661).

Public or street art, especially, has been advocated for its contributions to ‘urban
regeneration’ and been used by both developers and policymakers for this purpose (Hall &
Robertson, 2001:5). A broad definition of public art is “street art and art in public spaces
within the urban environment” (Mathews, 2010:662). Its contributions to urban
regeneration include improving the aesthetics and design of buildings; providing a sense of
quality and unigueness; assisting in the promotion of buildings and areas with ‘cover shots’

in media; contributing to ‘cultural tourism’; attracting companies and investment and
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contributing to local distinctiveness and sense of community (Selwood, 1992:21 & Goodey,
1994 & Policy Studies Institute, 1994:38 in Hall & Robertson, 2001:7). From an urban
regeneration perspective, Colantonio and Dixon (2011 in Forte & De Paola, 2019:2) note
that the inclusion of street art in an area can result in the occurrence of ‘softer’ social
themes such as a sense of place for the community, social mixing, happiness and social

participation.

From a gentrification perspective, other studies also link street art’s contribution to a rise in
property values and the displacement of lower-income residents. For example, in New
York’s Chelsea, one building recorded a market value increase by 136% due to two murals
by Brazilian artist Eduardo Kobra (Forte & De Paola, 2019:3-4), while a UK property report in
2017 showed that stakeholders would be willing to pay between 5% and 30% more for a
property if the building contained artwork by British street artist, Bansky (Warner, 2017 in
Forte & De Paola, 2019:3)

Research suggests that large budgets are typically allocated to flagship developments, with
the commission of nationally or internationally renowned artists (Selwood, 1995b in Hall &
Robertson, 2001:8). Their work not only attracts investment and raises property values, but
can also inspire local tourism opportunities, such as those seen with street art walking tours
or through art festivals:
Armed with a list of these potential contributions, art constitutes a major component in a
multifaceted strategy to alleviate the social ills characterising contemporary urban spaces,

including declining population rates, high unemployment, derelict and underused lands and
buildings, and a waning sense of place (Mathews, 2010:667).

However, researchers have also noted that public art can support dominant values and
interests — especially those of the commissioning agent or gentrifier — and result in a sense
of exclusion for the existing community (Mathews, 2010:668). This is often due to the
selection process behind the art content, for example through municipal or corporate

applications (Bailey et al 2004; Sharp et al 2005 in Mathews, 2010:668):

The form of public art which is promoted in official policies at the local and national scale is
qualitatively different than the politicized messages inscribed during earlier gentrification
cycles. The oft cited slogan ‘Die Yuppie Scum’ expressed in graffiti, voiced in chants and
posted on signs during anti-gentrification protests in the Lower East Side in the 1980s falls
outside of these strategies (Mathews, 2010:667-668).
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As highlighted by Vanessa Mathews (2010:669), the meaning behind art is framed by its
setting and context, and it is therefore relevant for researchers to consider why work was
created and for whose interest. It is also suggested to involve the existing communities in
the selection process to avoid their exclusion and better incorporate their interests

(Mathews, 2010:669).

2.6. Gaps in the literature

As shown above, there has been considerable research around the relationship between
street art, gentrification and urban regeneration. Recent similar research studies include a
paper that used metadata of geotagged photographs of street art on the online image-
sharing platform, Flickr, in an attempt to quantify the presence of art in London
neighbourhoods, and then comparing this to the relevant change in mean residential
property prices in the area (Seresinhe et al., 2016). In addition, research in Vancouver’s
Downtown Eastside in Canada looked at the intended impacts of community-based public

art by artists, and how this was perceived by the public (Szoke, 2015).

A study by Grodach et al. (2014) explored the conflict between the use of public art for
positive neighbourhood development (urban regeneration) and its resulting contribution to
negative effects (gentrification) such as the displacement of lower-income residents. The
study looked at two different types of public art industries — the fine arts and commercial
art —in 100 metropolitan areas in the United States, and found that commercial art showed
the strongest association with gentrification and rapid growth and change, while the fine
arts were associated more with stable, slow growth (Grodach et al., 2014 in Forte & De

Paola, 2019:3).

However, research exploring street art and gentrification in the South African context
remains extremely limited. Whilst gentrification might be a challenging, complex and
controversial topic globally, it is undoubtedly even more so when considering it in the South
African context — making research imperative. For instance, South Africa has a very recent
history of forced removals and spatial and social segregation, and those that remain most
vulnerable to displacement through gentrification today, are previously disadvantaged
citizens under the previous Apartheid regime. Governments and municipalities, with much

smaller budgets than their American and UK counterparts, are therefore saddled with the
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task of trying to improve the living environment of rundown areas occupied by previously
disadvantaged citizens, whilst simultaneously protecting these communities from
displacement, and responding to pressures for low-income housing in urban areas (Gunter,

2013:278; Jason, 2019:1).

There is therefore a need for more in-depth understanding into how stakeholders
(consisting of long-standing residents, in-movers, visitors, business owners, artists and

investors) relate to, and perceive, street art in the South African context.
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3. METHODOLOGY
3.1. Introduction

This chapter begins by identifying and reflecting on the researcher’s identity and
positionality, as well as the epistemological assumptions and theoretical frameworks that
have inspired, structured, and defined the research methodology, and therefore the data. It
reflects on how the researcher’s background and experiences have also led to a
philosophical approach most closely aligned with realism in answering the research

question.

It then motivates why a mixed-method triangulation approach has been selected as the
most appropriate method in answering the research question. The research method and
design for data collection is then outlined, with careful consideration of the strengths,
weaknesses and challenges in terms of how this might impact the reliability of the data. It

concludes with thorough consideration of the ethical issues and limitations of the research.

3.2. Philosophical position of the research

3.2.1.Researcher identity and positionality

Axiology, or value theory, rejects the notion that value-free and ethically-neutral research
can exist, and argues that a lack of recognition of the value judgements behind all inquiry
could lead to a potentially serious flaw in the research (Given, 2008:53).
The generation of a research hypothesis, the refining of the research question, the judgment
of what might be important additions to knowledge in any field of inquiry, and the choices

and decisions made in research design, the selection of participants, and the interpretation
of data—all of these involve value claims one way or another (Given, 2008:53).

The identity and positioning of a researcher can influence research, and researchers are
therefore urged to practice ‘reflexivity’ to address some areas that could lead to partiality in

their research (Thomson & Gunter, 2011:17).

Reflexivity is the examination of the researcher’s multiple and changing identities, emotions
and position of privilege so as to understand how the researcher might influence the

research, particularly within qualitative studies (Trussell, 2014:344):

Reflexivity is also important for researchers to understand their social positioning and status
characteristics (such as social class, sexual identity, gender, etc.); it may be particularly
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important for researchers who are interested in generating knowledge related to issues of
social justice and action for change. (Trussell, 2014:344)
This thesis has been researched by a white, middle-class, heterosexual female — who comes
from a background of privilege when compared to many of the long-standing members of
the Woodstock and Salt River community. This privilege positions the researcher as an
“outsider” to many of those surveyed for the purpose of this study, which can pose
challenges when understanding the feelings and meanings behind the qualitative data

collected via interviews and surveys of individuals.

One example of this was the researcher’s assumption that the more frequent police and
security patrols in Woodstock and Salt River would be considered a positive and welcomed
effect of gentrification for the long-standing community. However, during a walking tour in
Salt River with a street art tour guide, who grew up in the area, the guide pointed out a
security patrol vehicle driving in the area, and said it really angered her that they are
patrolling the area now that it has gentrified. The guide accredited this emotion to
memories of her childhood when there was no protection from the gangs and crime for the
community. She explained that it hurt her that “they” only seem to care about the safety of
the public when wealthier people started living in the area:
What makes me angry, though, is how they clean up the area when it starts becoming
valuable. When | was a child, they used to shoot people in the road. | watched them pull out
guns and shoot people in the road. Those were how the gangs were... No one did anything.
The police didn’t do anything. But | have been living in Salt River for the last couple of years
and they have this organisation called the Woodstock Improvement District — they are like
private security. And they cleaned up Woodstock and now they cleaned up Salt River... We
are quite happy that they have made the area safer but it is so sad that they are only making
it safe for that future market that the development is aimed at. When it was public safety for

people who don’t have that kind of spending power, then it wasn’t important. And that for
me was the shocking bit (INO1, personal interview 2020, August 18).

There were emotions based on a history of distrust, resentment and hurt that needed to be
explained to the researcher. The positionality of the researcher can mean that assumptions

are incorrectly made, which can result in a misinterpretation of feelings and responses to

questions.

There has been a significant amount of literature produced in recent years discussing the
challenges and opportunities that exist between interviewers and interviewees coming from

different social backgrounds, classes and experiences (Mellor et al., 2014:137). On the one
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side, ‘outsider’ researchers may miss important details or misinterpret meanings (Rhodes,
1994 in Mellor et al., 2014:137), while researchers with a shared experience with
interviewees could be better equipped to conduct more in-depth interviews (Thomson &
Gunter, 2011:18). However, ‘insider’ researchers can also suffer from lack of distance and
perspective. The assumption that both interviewer and interviewee know each other’s lives
means questions might be shaped by what the researcher expects as answers, and answers
might be less in-depth because the interviewee assumes the researcher knows everything

already (Beedell, 2009 in Mellor et al., 2014:138).

This insider/outsider duality has also been criticised, with arguments that identities are
multiple and fluid, and that therefore researchers often have both outsider and insider
perspectives which results in unique standpoints (Thomson & Gunter, 2011:18; Archer, 2002
in Mellor et al., 2014:138).

3.2.2.Philosophical approach, epistemological assumptions and theoretical framework

It is also necessary to reflect on the theoretical framework and epistemological assumptions
that a researcher brings into the research, as these influence every step of the process —
from the choice of topic, to the methodology and how data is understood and interpreted

(Travers, 2001:9).

An example of this could be seen in the choice between a focus on qualitative or
guantitative data. A researcher’s decision to specialise or favour one over the other can
simply be based on practical reasons, such as a prior knowledge or specialisation (Travers,
2001:6). However, it is also argued that choosing one over the other is based on different
epistemological assumptions and commits the researcher to a specific way of understanding
social sciences and people (Travers, 2001:6). Reflection of this is necessary so as to create

awareness of how this might influence the research process, and therefore results.

While the author of this research does not have much academic background in scholarly
research, statistics and data analysis, she has spent many years working in the field of
journalism, which could lead to a stronger preference to, and emphasis on, qualitative data
in this research — especially those sourced through interviewing. However, a background in
journalism and media studies has also instilled a strong understanding that there are

multiple individual studies and interpretations of reality that paint any picture of truth, and
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that the more information gathered (both qualitative and quantitative), the closer one gets
to depicting reality. It is also understood that pure objectivity is perhaps impossible to
achieve, and that it is therefore sometimes more powerful to accurately depict many
individuals’ ‘truths’ subjectively (by telling many versions or parts of a story) in order to

better understand the story as a whole. This, perhaps, is most closely aligned with realism.

The realism approach, also known as the interpretative or phenomenological approach,
understands reality as holistic, and socially constructed, rather than objectively determined
(Amaratunga & Baldry, 2001:96).

The theoretical frameworks that inspired this research topic and design are rooted in Critical

Theory, and should also be reflected on.

Critical social theory, unlike social theory, aims not just to understand the social world, but
also looks to solve the social problems within it (Collins, 2019:5). The controversial nature of
this topic in the South African context has already been highlighted in the introductory
chapter. The displacement of economically and socially vulnerable citizens has been
compared to the forced removals seen during the Apartheid era by the media, as well as
political and community groups who campaign to protect existing and historical
communities and buildings from the effects of gentrification. However, there is also a social
and economic argument for revitalising poorer areas which typically suffer from high crime

rates, poorer service delivery, greater unemployment and less investment.

The notion of revitalising areas, but protecting historical buildings and communities, seems
almost contradictory in nature and poses a challenge to decision-makers. The decision to
explore whether street art can be used as a tool to revitalise an area to the benefit of the
existing community (and not result in displacement) arose from a need to solve visible social
injustices in Cape Town:

For Critical Theory, critique needs to be more than criticism. It must be immanent to, or

grounded in, particular historical circumstances and the potential they have to generate a
better life. (How, 2003:9)

There are a number of related theories within critical theory that have assisted this
research, including postcolonial theory, where the legacy of past regimes and imperialism
has resulted in the power structures and inequalities of today (Jazeel, 2019:1). It is well

understood that those being displaced in Woodstock and Salt River are previously
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disadvantaged households as a result of Apartheid, and lack many of the resources needed
to benefit from the gentrification process in their neighbourhoods (i.e. develop property for

economic gain), let alone survive displacement (i.e. afford the higher rentals).

3.3. Mixed-method methodology

3.3.1.0verview

A mixed-method triangulation methodology, using a combination of qualitative and
guantitative data, has been used in this research due to the complimentary and synergetic
nature of the two methods in answering the research question and sub-questions. The
methodology is similar to that used in a thesis by Teréz Széke for the University of Guelph in
Ontario, Canada, on a related topic which looked at the geographies of community-based

public art in Vancouver and the intended impacts by artists (Szoke, 2015).

3.3.2.Mixed methods vs qualitative and quantitative research

There has been considerable divide in the academic community over the various strengths
and weaknesses of quantitative and qualitative research approaches (Travers, 2001:6;
Amaratunga et al., 2002:19). Quantitative data is typically easier to measure, interpret and
validate due to it being in numerical form, while qualitative data provides much more detail
and meaning for complex issues, particularly when it comes to understanding human

behaviour (Amaratunga et al., 2002:20; Creswell & Garrett, 2008:322; Morgan, 2014:48).

A key difference is that qualitative research generally follows inductive processes beginning
with observations to create theory, while quantitative research uses a deductive process
which begins with theory, and is then tested through observations (Morgan, 2014:47-48).
Most significantly, they are each underpinned by completely different epistemological
assumptions; with positivism tending towards quantitative data for its objectivity and search
for fundamental laws, and realism favouring qualitative research for its search to

understand and explain reality more holistically (Amaratunga & Baldry, 2001:96).

Mixed-method research combines quantitative and qualitative research, theoretically
benefitting from the strengths of both approaches to assist in a more unified understanding

of the research problem (Creswell & Garrett, 2008:322). The theory is that both approaches
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combined can lead to a better understanding of complex research topics than either one

approach could do alone (Creswell & Garrett, 2008:322).

In the case of this research, a mixed-method design is the best approach in answering the
research question — especially when considering the complex nature of urban regeneration
and gentrification. While quantitative data could (and should) be used to outline statistics of
gentrification, such as the rise of property prices and rentals, there is also a human story
behind these phenomena, especially when relating it to the highly subjective nature of
street art. To simply provide quantitative data that attempts to link a rise in street art with a
rise in property prices and rentals, would oversimplify a complex topic and result in
meaningless research. It could also potentially result in a distorted conclusion that
categorises street art as either “good” or “bad”, depending on its link to gentrification or
urban regeneration. The reality is that that the issue is subjective, complex and needs to
consider multiple viewpoints of those impacted by it. This can only be collected through
gualitative data — through interviews and surveys with various players, such as street artists,

business people, property professionals, residents, community leaders and city councillors.

It is not enough to just link a prevalence of street art with urban regenerati