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Africa are also amongst the few countries that have managed to increase teleden~i\y 

above one in fifty people, indicating higher accessibility of telephones for the people. 

State owned monol)Olles Me ~e~n 10 be the major cause ofineff1cient business 

processes, poor sen'lce ,md slow growth (see figure 2). The blue dot indicates the 

presence of an independent regulator, whereas the red one indicates the abseoce of an 

independent regulator. Furthennore, one of main inhibitors ofieiephone usage are the 

above average tatifTs charged by service providers (Jensen (a), 1999), leading to high 

Internet usage costs (see figure 3). 
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Figure 2: COuDlri .. h.,1D2 ,tate "woopoU .. DVO< tcleromUlunloat!on servf<", (Jen.en {a), 1999) 
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~'igurc 3: COlllp.,.ison of T ntcme{ u,a~< "',," in A.lrl<. (JenscJl (b), 1999) 

For ex~mp!e, there are long wailing lisls ol'people wishing to in,taU a telephone 

service, which seems to add to the problem ol'non-connectivity. The Commission on 

Enterprise, Bu,iness Facilitation ~nd Development within the United Nations Centre 

For Development And Trade is also ~ctive in researching the Impact 01' e-commerce 

on global development. Tn Jllly 10/)9, a paper entitled, "Can Electronic Commerce Be 

An Lngine for Glob~1 Growth?" w~s published by the 'Cniled l\ations Centre lor 

Development and Trude. l~nder the scope ror action, one of the areas that needed 

attention was accessibility to the lntemet (Rowen, 20(0), indicating that the high cost 

of Internet acces, prohibits its Ilse among,t small u,en; m developing countries, 

especi~lly tho~e residing in mHlI areaS. 

The high cost can possibly be redllced by the increase in service providers which 

cOllld result in telephone ch~rges being reduced due to competition thlls leading to 
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more connectivity, South Africa has the highest number of imernet service providers 

compared (0 all AJiican nalion8, rewHing from high demand and the lurge number of 

users who have tel<1Jhone access. According (0 Jensen (c) (2000), many 

telecommunications operators have started to provide Internet connectivity and 

associated services. E-commerce activity is seen to he increasing by [SUO%, 

indicating the high potential for growth (Bowen. 2()()()}, 

2.6.2 Hardware and Software 

Countnes such as Bot5wana, \-Iauritius and SOlLth AJiica ha\' e 51gnificantly high 

level8 of personal computer USeT5, eS(lmaled to be around 20 user8 per hundred pe<.lple 

(Jensen (a), 1999). The majonty or p<30ple u5mg computer equipment emanates rrom 

(he prj\'ate sector, where word processing and spreadsheet programs seem to b e the 

frequently used applications, Odedra et al (1993) argue that even though the quantity 

of hardware is increa5ing in many sectors o[(he African economy, the level of 

software penetration has been low, aunbutabl e to the shortage of 5ki1l5 and tTaming in 

their U5e, 

Jensen (a) (1999) notes that there is under utilisation of existing computer resources, 

For example, many computer8 use a modem to acceS8 the Intemet. Thi5 has lead to 

increased competition amongst lLscrs for a single computer and email racilities - not 

conducive to em~ctive use of the Internet (Jensen (a), 1999). However, Jensen (a) 

(1999) points out that Lhe use of free and open-50UTce software is gaining popularity. 

Ope rating systems 8uch a5 Window8 and Linux are 5upphed with web hrOW8er5 and 

email applications sllch as Internet Explorer and '<etscape Navigator, allowing lLsers 

to operate in an integrated environment. 
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2.6.3 Internet Connectivity 

The Internet is now becoming widespread in Africa. Low cost commllnicalions and 

access to global information sources has fuelkd rapid adoption, especially in most 

capital cities in Africa (Jens~n (b), 1999). DliC to high connectivity fees and access 

rates, the number of Inteme! user:< remains relatively low. African Internet users are 

estim ated (0 he around 1.5 million (Jensen (b), 199')), the majoril y 0 rthe'c according 

to Liltenberg (1997), ar~ located in South Africa (Table 1 depicts mformalion On the 

Southern African internd Population). 

I ti IPerscn Kbp. 

T.ble 1: S"plhern Al'rk." Internet l'''!'lllatiou Compari"m (adapted) 

At th~ same lim~, !cl~OL1\ operators can playa vilal rok in reducing the co,ts lor 

tho,e who are a long dislanc~ call from Ihc Intcrnei, such as in many Francophone 

Alri can countries (and SOme Anglophone ones) wh~re a spt'cml local call tari jf applie, 

to calls made to the Internet from any\\hcrc in the country (J ensen(c), 1999), 

Ev~n tllOugh a local call is required to access the intemd, local call cost, are still 

rdalively high, con~tituting mo,t of the toml cosl of regular Tnl~rncl aCCeSS. This has 

a grcat negmiye impact on the end-user who llsllallycannot anord to ,pend any 

significant time On the web, largely because of the local call cost, a situation 

attributable to th~ ~act that most TntCrrletllCcess takes place through a foreign gateway 
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resulting in hIgher charges (Linenbcrg, J 997). As a result, email-only services are 

common in Africa and cmail-based e-commcrce transactions which minimise online 

titn<: are likely to attract a greatcr number of customers. In a later report, Jensen (c) 

(2000) slates that the African web spacc is expanding rapidly and almost all countries 

have some from oflocal or internationally hosted web server. However, there are still 

geuerally few institutions that are using the Web to deliver significant quantities of 

infonnation, and few use the Internm to provide services in the area of e-commerce. 

Reasons for this include limited numbers of people who have access to the Internet, 

the limited skills available for digilising and ('oiling pages and the high costs of local 

wcb hosting services (lensen(c), 2000), 

Sectors that have startcd to use the Internet to market themselves are predominantly 

government, tourism and media organizations. According to Bowen (2000), out of 

the approximately two million Internet u,ers on the African continent, 9crlo ofthem 

are in South Africa and those using the Internet in South Africa are predominanUy 

White. Unless rapid steps are taken to ensure that developing countries are assisted in 

gaining speed in tenns of universal service, internet access, human resource 

development, capital investment and policy reforms, ·'e-commerce could cause a 

digital divide between the information rich and the information poor" (Bowen, 2000). 

Insufficient bandwidth is another inhibiting factor of Internet usage, due to the 

relatively poor telecommunications infrastructure found in developing countries in 

Africa (Jensen(c), 2000). Howevcr, Botswana and South Africa are amongst the 

Southern African countrics that have relatively high bandwidth links, thllS improving 

the speed of connectivity (see figure 4). 
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2.7 Economic and Social Impact of E-Commerce in 

Developing Countries 

rhe development of e-COmmercc is rapidly trunsfomling many aspects of the basic 

social and cconom ic Strllc!ure ()f the wOTld and this is cspccially importunt in 

deve!opmg countries in Africa (Kargbo, 1997), Busine's relation,hip' are becoming 

mOre global in nature. and there is u movement (rom the 'Industrial Age" to the 

"Information Age" (M atsepe-CasabllrrL 1999), for .levcloping countries slL~h as 

South Africa, one ofll..., most lmportant ocncfit. of e-eolmneree is the p()ten tial to 

help society leapfrog mlO tlitl knowledge, or information age, Categones 01" issucs 

an , e a, a conscquence of implementing e-wmmcrce, pru:ticularly benefits th<!t 
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Chart I shows the breakdown ofl'espondems by title as stated in the questiolmaire: 

Breakdown of Respondents 

[:Jehief Executive Officer 

• Managing Director 

o I~formation TecimoiogylSystems 
Director 

o Information Tech r><;HogylSystems 
ManaQer 

• Chief lnfonnation Officer 

rn Other 

Chart I, Ilre~lldo" n 01 re'pondent, by dosi2natiou 

33% 

hom Chart 1, it is evident that the majority ofrespondents were managing dil'ectors 

(33%), followed by a grouping ohespondellls such as general manageI', accOimtant. 

principal and the like. Out of the 64 I'esponde.nts, four wel'e not dil'ectiy involved in 

(he decision-making process onT strategy. However, the majority ofTespondellls 

(94'r,,) were involved in this process and wel'e therefore in a position to comment 011 

fae.tors relating to C-CO~l!\1erce in their organisati on as asked for m the q llestionnaire. 

Question 2 
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Is your organisation based in: 

:J Soutb Africa 

:J BotswaL.a 

A total of64 questionnaires were received from companies operating in Botswana alIt! 

South Africa. The following table depicts the breakdown of questionnaires received 

per country: 

-
Country Number of Number of Pcrc~nlag~ 

Questionnaires Questionnaires KClponsr 

Sent Qut Received 

Botswana 100 34 34% 

South Africa 100 30 30% 
- --- ---

Total 200 64 

Table 2: "'umber of Questionoaire. r.ceh-ed per 'O\lntr~· 

Question 3 

Are yon direttly inl'olved in the decision-making process of your organisation's 

Information Technology (IT) strategy'? 

DYes 

o No 

H,,: there is no statistical signiJieance be!\veen the samplcs/obseryations 
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The following table shows the responses received: 

-Country , Number of Number of Percentage p-valnei95'Y.> , 

Re'pon,e, Positive Positive confidence 
, 

Responses Responses interval 

Fl"lswana 34 32 94 

South Africa 30 28 93 () ,<)O/ 

Total 64 60 " S4-9S 

! i 

The p-value of O. 90 (greater than 0, ( 5) suggests that there is statistically 11" si gn i li cam 

difference between the responses received from Botswana and South Africa. We thell 

can accept Ho 

Question 4 

Pl~a,~ indicate the type organisation you r epresent/work for: 

Q Retail organisation 

o Wholesale organisatiou 

u Non-profit organisation 

Othrr: ...... , .... , .... , .... , .... , ..... , ..................... , ............................................ . 

Chart 2 depicts the types of organisations that responded (0 (he questionnaire. The 

majority of organisations (hat responded were retail ones as the organisations chosen 

rrom the mailing lists were predominantly categorised as such. Organisations under 

--Other" included manufacturing organisations, air transportation, engineering direct 
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,'laster, D;ssertat;on;n Heet,o,,;e Conll"ere< 

sales/manufacturer, educational institution, heavy engineering, mechanical 

eJlgineeml g and 1110bi I e leiec(1111111 Ulllcation s. 

Type of Organisation 

Chart 2: Ilreakdown or o'1:.";'at;o", th.l r .. ",Hlded 

Question 5a 

,DRet'" 

. W~esale 

I
'DNoo-profit 

o Other 

l)lIC~ your organisation carr)' out c·commercc acti\'itic~ such as sales, marketing, 

support, or operations on the Internet? 

..J Yes 

(] 1\0 

If yes, which activity/activities h;/are ,'arried out? ............................... . 

II' no, briel1y iudicat .. why not ................................................................ .. 

110: there is a statistical significance hctween the samples/observations 

5,/}/2002 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Table 4: Ke:sp(JIDSles ",~"", .. rl';n .. e-commerce activities on the Internet 

can 

were 

1 1 

",i-",-ri".rl to use 

contrast to 

vV,LlUll.lvl.l.iU bm;mless over 

commerce 

use was ge.~n::u 

consumers 

commerce was to 

e-

e-

C"'M"""'" is 



Univ
ers

ity
 of

  C
ap

e T
ow

n

• 

• 

• 

• 

• 

• 

• 

• 

• 

Masters Dissertation in Electronic Commerce 

res,ponst~s were 

UT"!'''''1T .. is 

are e-commerce 

were 

e-

commerce 

.. 11."'1./ .... , was not 

out e-commerce 

to use it as 

notwarrant~"V~"v' •• 

....... ""0"" an e-commerce enVlIonmemt. 

."'" ........ e-commerce 

as 

e-commerce 

.... u"', .. ,. ... to set 

no 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

It is 

e-commerce 

"'" ........ ' .. ., .. e-commerce """-trw',,, 

a 

e-commerce can 

• 

• 
e-commerce 

• 
• 

• 

not ImlPlemente:a 

an e-commerce 

use e-commerce 

e-commerce 

not 

e-commerce. 

• e-commerce 

were to .... iJ .... " .. , .... u e-commerce as 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

• was e-commerce is " ... not I.IU''''''''J'''' to us-we are a 

• Imple:m1enl:ed e-commerce as 

not a to 

ones 

e-commerce to overcome 

an e-commerce 

o 

o 

IS no ",.", .. " ...... 

"""IT""""''' a 

e-commerce 

seems to 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

31 

Table 5: KeSP(JIDSles ... ~ .. ", .. rii .... existence of skills to .... p.~" ... ; ... and maintain an e-commerce site 

to 

uu,u ......... an e-commerce 

or are 

uu.uu ........ an e-

commerce or 

are 

e-commerce 

some to 



Univ
ers

ity
 of

  C
ap

e T
ow

n

13 

13 

6 

IS no 

Table 6: Re:spCJlns4~s from 

16 

e-commerce 

Masters Dissertation in Electronic Commerce 

an e-commerce " ............ " .. , 

9 

1 

JI; .. " .. " ...... ~ .. " when asked whether have an eXiimulg e-commerce 

IS ClT~'T1C!T1(,'!l no 

an e-commerce ~--"'O.J 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

to 

an e-commerce "'''''lJ't",,(TU 

e-commerce a w .... , ... " ........ 

"''''V.UM an e-commerce "'''1'"1",,,'''''''' 

seems to 

an e-commerce ",,,.,,,1-,,",,..,, 

commerce 

VU\.<., •• VH 7 

IJ 

IJ 

is no 

e-commerce 

nn'""",,.. a 

to a 

an 

are 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

4 l3 

4 15 

8 

Table 7: to ..... ""' .. ;,, towards e-commerce ..... J.., •.• v .. 

IS 

e-cornmerce 

Tn.""'r ..... '" e-cornmerce is on 

on e-commerce 

state elC)DlmZ e-cornmerce 

IS .... n."'.., .... to COllS1111er rranS~lC(]ng 



Univ
ers

ity
 of

  C
ap

e T
ow

n

1 

VU(~Stl(m 8.1 

D 

D 

IS no 

Masters Dissertation in Electronic Commerce 

a 111 ...... '."' .. e-commerce 

res.po:nS':;lS were 

31 

Table 8: Ke!'pollses to cOlllnllleIltUIIltVllllri"acy as a barrier to e-commerce 

IS 

as use e-commerce. 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

not see e-commerce cOlm):Irolml:sm,g 

reason 

an~sac~tln2 over 

(J 

(J 

IS a 

re!)DC)fls,es were 

Table 9: ReSp(IDSleS received .. "" ...... ,rill 

Internet 

can 

current leeisililtio,n towards over the 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

current ."'.E,h>J .... UVU 

to a 

M .......... " .... "" ... on e-commerce 

is not 

e-commerce on 

e-commerce is not 

cornmlSSlom~a an 

e-commerce to 

as to an e-

commerce 

"'<I'I"t,,,.,,, to a UQlU;)a"'UV'H 

as non-

81 



Univ
ers

ity
 of

  C
ap

e T
ow

n

access 

Q 

Q 

Masters Dissertation in Electronic Commerce 

users 

as 

is no ",,,,U,,,,V, .. 1 .,1511U,'V" ........ ,v "' ... "" .. ",.., 

81 

51 

Table 10: KesP()Ds,CS ... ,I .. t'ino to credit card information under false pr1ctencles 

IS no "'.E,. ..... "" ...... 

to occur over 

to a 

e-

commerce en1vm)nrnel1t 

as 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

.u '""""'LAU see as 

o 

o 

Table 

to aware 

orJrnation are ...... ,UIL'." • .u 

13 

:Klesp1onses .... lllltil1l17 to the issue of whether current financial authentication methods 

inhibit e-commerce ad()ptlion 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Cl 

Cl 

2 

1 

Masters Dissertation in Electronic Commerce 

e-cornmerce 

current me:m()Qs van 

a 

as was case. 

e-cornmerce to su(;ce,eo. u ... ""'''''''''' 

Imlpe(llITlents to e-cornmerce 

be(~OnleS more an 

nn'nnc~pi1 to a m,rrketlng 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

is no 

9 

Table 12: Ke!iDOIISeS to the lack of infrastructure necessary to .... 1"'." ... "'" 

can 

commerce 

commerce. 

is one 

relo1prnlent as cornOIlLfed 

reSOOltlSe rate. 

1 

e-commerce 

e-



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

COInD~ll'ed to ~~"'~ .. -

commerce ImpU~mleD1~atllon 

CJ 

CJ 

as 

are 1D11l1111mne: e-

Table 13: Ke5ipOilses to the issue of slow connections inlliblitillig e-commerce 

11 is no 

seems to a IS u~,~V"""b e-

commerce ,nT.UIl n more so re~;p(ms;e rate was ..... 1 ..... ''''. 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

th~~retol·e more i!;;~:;UllaL·!I. customers re,zarlaml2 " .... "<:i" .. " 

was not as 

Dec;onlmg more aware 

a 

a 

is no 

are IH,II"'I"U I,UIU,"" 

18 

more eXl)Osure 

reS:POltlSe rate 

are 

e-

Table 14: KespClIDSles .. , ........... to the ..... , .. ""'1 ........ .1 of current ~"'~·."'~ ... lrin .. and communication 

facilities 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters 

can 

e-commerce. 

e-commerce 

1 

internet users 

ha:mtlenlne: e-commerce 

e-commerce 

(J 

(J 

1 

1.""" .. t,,,til1'" in Electronic LOlmD1len:e 

IS no !:It!:ltl!:1f'll'!:I 

are u ........ ".'! 

e-commerce 

to 

as 

are 

",,,,,, .. .,,"'.,"'. resources UDlell[lelU an 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

IS no "'."',u""""";u OJ'.&", ..... '''' .... ''' ... 

A""U'I-'~UU~,.., were 

Table 15: Ke!.pOllses the aVltUalt)ililly of and financial resources necessary for e-

commerce Impie,mE~ntlUl()D 

IS no 

can 

............. ' .... are "'U''''V''''' as most 

nnan(aal resources to set an e-commerce 

e-commerce as 

nvestmcmt on lntl;::rnet commerce was 

account rest accounts 

cost 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

as an 

VU.\;i"~lVU 11.1 

current tax a""I"A~o, ...... '.na aaao,,, ..... ,,, .. ,,, 

is a 

3 

15 1 

Table 16: Ke!lpOI1Ses to current tax III::KIIU~IUU'1i as an inhibitor of e-commerce 

is a ... "', .. ", .... , ...... 

can 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

a 

e-commerce 

resnorlQ at 

a .... l"'UlJlJ:; to e-commerce. 

vl""UU.~ to e-commerce 

e-commerce 

nrlOmtotltne e-commerce 

note 

e-commerce. 

um~stI(m 11 

"' .......... , ......... tllX8ttlo,n on e-commerce 

""",,, ... i"i,nO'll e-commerce 

is no "'~"."""'U .. ';U 

not 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

1 

Table 17: Ke!'POItlses to taxation as an inhibitor of e-commerce imple~mEmt:llticm 

can 

are not cOllce~m~:<1 

e-cornmerce 

ue:stl()n. once 

not seem to 

l'-'/=;">J.auuu £"' ....... u!"> to e-cornmerce traLIlsacltlons, 

e-cornmerce H", .. ",.~t to 



Univ
ers

ity
 of

  C
ap

e T
ow

n

5 

commerce 

o 

o 

1 

Table 18: Res:pOIlses 

Masters Dissertation in Electronic Commerce 

ue:UI!:.D is a 

18 

to site ... " ..... , ... .l' on e-commerce transactions 

most 

e-commerce 

is no 

5 

are ess:en"tlal e-commerce 

e-



Univ
ers

ity
 of

  C
ap

e T
ow

n

as 

(J 

(J 

13.1 

IS a 

Masters Dissertation in Electronic Commerce 

ULJllJ"" ..... "" .... e-commerce success. 

to e-commerce 

e-commerce "",..,,,'On,,,, .. ., a SI~:Dll[IC!flBt 

Table 19: ....... ""'~'u .. ,~ .... ,>I!.Uino to e-commerce as a way of sales revenues 



Univ
ers

ity
 of

  C
ap

e T
ow

n

can 

case 

COlmtllanleS as some 

over 

new 

[,J 

[,J 

Masters Dissertation in Electronic Commerce 

is a 

e-commerce can 

IS £~I::>"£'~~ 

re~;D(ms:e IS 

revenues. 

use e-commerce 

e-commerce n .. n"UU'" new 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Table 20: "''''IlI..,'''''''''''' .... 1"' .. , .... to e-commerce ..... ",,,,;,oiI; new sales channels and markets 

can 

a means 

llU.UUA,F," are 

llll;relise an 

is no "'.", .. ,,' .... ' ..... 

reS'polnd.ents see e-commerce as a 

e-commerce as 

e-commerce. 

e-commerce 

e-commerce 



Univ
ers

ity
 of

  C
ap

e T
ow

n

[J 

[J 

2 

1 

is no 

Masters Dissertation in Electronic 

e-commerce 

81 

Table 21: Ke;SDClIDsles OD whether e-commerce imlr.rn,vpc cDstomer service 

sets 

commerce. 

customer can 

on 

e-

not 



Univ
ers

ity
 of

  C
ap

e T
ow

n

seem to 

r.J 

r.J 

Table 22: 

Masters Dissertation in Electronic Commerce 

jJ~J"';'UA.F.. as e-commerce not 

e-commerce 

a 

e-commerce "" ... RVllt1l ..... C1IlS1~01l[JeJ·s 

"U-"u.cu.,;; tnlror'm:ati.on on .................... ., 

to e-commerce as a source of accurate and UD-to-dllte information 

for customers 



Univ
ers

ity
 of

  C
ap

e T
ow

n

means 

1:1 

1:1 

Masters Dissertation in Electronic Commerce 

is no 

e-commerce as a 

more accurate 

on 

e-commerce 

own 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Table 23: Resp()Oses .. ," .. "' .... 11 --,: .... :., ••. of _J.., __ , -- tnlrfllllP'n e-commerce 

is no Qt~ltl~:t1('1CI 

can 0. .... ,..., .... ,.1. 

re:spC)njrleltlts see e-commerce as a means 

u"' ........ ,. ... ~1 to customers. 

more .... "" ... " .... '" 

Q 

Q 

not see e-commerce as a 

e-commerce 

"' ................. "i. more "u,~ ... Uj:ii,"'lUl 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic 

81 

Table 24: KeSipOllses to e-commerce as an enabler of ....... "''', ... h'n';;"'" decisions 

most e-commerce 

customer ,,,, ..... .,,....p rac:e-l[O-rac:e contact are "'1",~t"1"1"".rI IIleU10CLS 

customers 

customers. 

res,nonse:s are 



Univ
ers

ity
 of

  C
ap

e T
ow

n

e-commerce 

"",,1'1 n.n 15.1 

Q 

Q 

Masters Dissertation in Electronic l.:omnler4~e 

were as 

customer resource U"~''''>b'''U''JA'' IS an ,Tn· .... "","".,.,,. 

e-commerce can ., ..... nlh 

is no ~tlllt1s:t1cal ... ,.5", ..... ' ............... np1rUl~"Pn 

21 

18 

5 

Table 25: Ke5;pOllses to e-commerce as means to rednce costs 

can ........... "'.JL 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Kesp<)flClents on e-commerce IS a 

is Cneal)er 

e-commerce was not a means 

commerce can 1"P(1n("p 

cost 

commerce to 

4 tJrc)CE~SS 1-"',,..,,:01'1'-" 

D 

D 

1 

is no 

e-commerce 

as 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Table 26: KeSiDOllses whether e-commerce imnrlrlVf'!IO business-to-business transactions 

is no 

can 

e-commerce is .. .,'yn" .. "', ..... as a 

rralIlSaCllIO:ns. more so 

is a nOltenl[lal 

or ...... v ••• as it was ...... "..,.;u 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters in lu .. ·.-n'nn'''' ILomimerce 

5 

... "'".,.vu 1 1 

Cl 

Cl 

e-commerce 

more eUlcl4ently-.r 

Table 27: Resp<lDsles ... >I .. ~; .. ", to whether e-commerce 

e-commerce is seen to a 

chain mamageitneillt 

routes can 

is 

are not 



Univ
ers

ity
 of

  C
ap

e T
ow

n

current u .... , .. ".Iu"" 

commerce to 

reSPOlrlSe rate 

are I'l'IhP1rPTlt 

Masters Dissertation in Electronic Commerce 

e-

I.I .... J" ..... " ......... e-commerce 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

1 

sets e-commerce: 

e-commerce. vvas 

to e-commerce 

as 

1 

2 

3 

4 

more 

vvere 

e-commerce are 

or 

reasons. 

e-commerce 

to an e-commerce <In,,, .. ;-,,,, 

to use as a 

"'All",W",,", e-commerce 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters 1;".,,,, .. ,t,,,~;;,,, .. in F:I.,'etr'oniir Commerce 

account 

commerce 

Do'Ve-,m(~mlOI1Le(l res:ealrch was 

e-commerce awareness 

e-commerce 

commerce is 

e-commerce. 

not DO!;SeISS 

at a 

an e-commerce 

e-commerce 

e-commerce 

as 

e-c:ofllmlerce, or 

new 

e-

to 

e-commerce. 

on 



Univ
ers

ity
 of

  C
ap

e T
ow

n

to 

Masters Dissertation in Electronic Commerce 

was iSauuul". 

e-commerce. 

cu:stolm€~r resource .. u ...... '6'"" .. n.' ... , 

e-commerce 

e-commerce can 

essence 

are ,",UQ;Uj!',UJLE 

e-commerce is one 

e-commerce 

as 

to 

use 

to 

a 

as 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

" 

current state e-cornmerce 

to 

to 

e-cornmerce 

e-commerce 

not warrant 

were seen to 

were seen as .......... ..,.' .... e-cornmerce. 

respOltlCte:nts to 

were 

were 

or 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

no 

was Comt)os:eQ 

are some 

1 -"', ..... ''''''-'''' •• ''',,0 .. , 

• 

"" • ..., ........ as an was as an 

were uu.u",u respO]rlse rate was 

to 

res,poJnse rate was 

were 

reSPOlrlSe rate 

a 

was at 

to ....... "' ... '" 

UIJl"-'\.<'U\.<U e-commerce 

III 



Univ
ers

ity
 of

  C
ap

e T
ow

n

II 

II 

II 

Masters Dissertation in Electronic Commerce 

were areas 

commerce 

areas. 

are 

commerce 

ImloeCLe e-commerce 

e-commerce 

......... "6 to e-commerce 

e-commerce awareness 

on 

as e-

not 

area 

ImloeCle e-

to 



Univ
ers

ity
 of

  C
ap

e T
ow

n

• 

• 

• 

• 

Masters Dissertation in Electronic Commerce 

to un .... ..., ... " 

1'.:1("1'",-" "" ...... J."" ... e-commerce ...... 'UITTn· 

revenue enltlaIlce:m€mt, ...... ,..., .. , .... ,. resource m~malgem€~m cost 

e-commerce 

was a area e-commerce 

a i)U;,aUJl", UUUAU',' 

"T'".ptl ...... e-commerce 

more eX1Do:sur'e 

are 

commerce 

e-commerce awareness 

COl.rnt11es on 

e-commerce 

113 

,",n,,,",,,,,,, e-

is 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

as In(llC:atea 

e-

commerce 

as e-

commerce as an 

e-commerce ern,bniceme:nt. 

ane-

commerce 

e-commerce 

e-commerce. 

"'..., ..... '.HE> e-commerce ae'vel,onIDcmt. 

5 

e-commerce. 

UllUU" e-commerce CH""unrn 

is 1n1-P1"1,nr to 

e-commerce is not an 

new co:ncc;:pt U""V"R'" 



Univ
ers

ity
 of

  C
ap

e T
ow

n

to 

"'''''.''U'U",U e-commerce 

e-commerce 

as 

Masters Dissertation in Electronic Commerce 

"""'''''5''' e-commerce at u ... ' .. Vj'A .... 

An';UU'5AU5 some 

e-commerce teC:lUllo 

e-commerce IU"LU'U"'.';lV 

an 

e-commerce 

IS e-commerce, 

.... 11-'''' ... ' '' e-commerce ....... r\url'h 

to e-commerce rrr(',ulTn 

on 

v ....... "'."' .. to e-commerce 

overcome 

orl~arlls'it1(>nS can use 

... u. ... uJ'''' e-commerce ....... r.uri'}, are 

lln'l""~lU;l; revenue 

returns on 



Univ
ers

ity
 of

  C
ap

e T
ow

n

e-commerce 

Masters Dissertation in Electronic c.;o:mUlen:e 

"'''' .... v ...... an e-commerce 

e-commerce as a revenue v.u .... "'.v"'. over 

revenue. 

on e-commerce. 

e-commerce. 

to 

commerce. 

commerce 

to 

e-commerce 

116 

can 

same 

tax 

e-commerce. 

on e-



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

a to 

as a 



Univ
ers

ity
 of

  C
ap

e T
ow

n

1 

2 

3 

4 

5 

6 

Masters Dissertation in Electronic Commerce 

",W."",'JW e-commerce 

Comnlen~e 1S 

...... '-"UliU"'J'''''''' to consumers: 

118 

at 

\.cclesst~a 18 

Int(~m(et as a 

1 

consumers 

1-

to 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

7 J: 

8 

1 

1 

9 a 

5 1 

10 ,,-,vuu,u, 

11 a new 

J-\clce:s:seu 9 

119 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

1 

15 uo:scllI::r. a 

17 to 

6 

18 

1 

19 on 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

1 

1 uctooer 

1 

1 



Univ
ers

ity
 of

  C
ap

e T
ow

n

31 

1 

Acc:esslca 9 

1 

Masters Dissertation in Electronic Commerce 

to 

on bl,ectrOlnlC ""'''''U.uU,",'L '"''"' 

I: 

1 2 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

7 

1 

1 

1, 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

oec;ornm,g an "' ..... 1,4" .... "',,,, 

nowsee:lng 

""~'''''',A'''''''' on 

cnapter 1 

UC1[ODler 1 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

to 

51 

1 

}\Clces:sea 1 :'SetnelnOier 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

Ac,cessea 9 



Univ
ers

ity
 of

  C
ap

e T
ow

n
o 
o 
o 
o 
o 
o 

o 
o 

o 
o 

o 
o 
o 

Masters Dissertation in Electronic Commerce 

• 



Univ
ers

ity
 of

  C
ap

e T
ow

n

o 
o 

o 
o 

o 
o 

o 
o 

Masters Dissertation in Electronic Commerce 

e-commerce as 

or on 

to ImlluellDelllt 

an e-commerce "1-.·""',,,"0,., 

an ...... ",'"", ......... _ 



Univ
ers

ity
 of

  C
ap

e T
ow

n

8.1 

1 

(J 

(J 

(J 

(J 

(J 

(J 

(J 

(J 

(J 

(J 

Masters Dissertation in Electronic Commerce 

e-commerce ImpH~me:nllau 

(J 

(J 

to 

a 

not ", .. ,,,1",, .. ,,1" 

to e-commerce 

users to 

are 



Univ
ers

ity
 of

  C
ap

e T
ow

n
1 1 

11. 

11.1 

11 

o 
o 

Masters Dissertation in Electronic Commerce 

are ..... "" .. '''1 

resources 

.......... ' ... ,,, ... an e-commerce 

o 
o 

o 
o 

o 
o 

current tax ''''I';'''''l'''.',VU 

......... , ..... 'V .. on e-commerce 

e-commerce 



Univ
ers

ity
 of

  C
ap

e T
ow

n

1 

13.1 

1 

1 

Masters Dissertation in Electronic Commerce 

commerce u ......... ~.'" 

o 
o 

o 
o 

o 
o 

customer 

o 
o 

new 

e-commerce nr,'H""" 

e-commerce 

e-commerce 

131 

e-

new 



Univ
ers

ity
 of

  C
ap

e T
ow

n

15.1 

[J 

[J 

[J 

[J 

[J 

[J 

[J 

[J 

Masters Dissertation in Electronic Commerce 

e-commerce 

UU;"UV'11 on 

e-commerce ..... ,"",""1"'1 customers 

terms 1"1""1'\1'\"11"10 at own conv'~n:I~IlIC~ 

e-commerce customers 

more 

e-commerce can "Af)-' ...... "' ........ 

""" ........ costs 



Univ
ers

ity
 of

  C
ap

e T
ow

n

16.1 

1 1 

a 
a 

a 
a 

Masters Dissertation in Electronic Commerce 



Univ
ers

ity
 of

  C
ap

e T
ow

n

Masters Dissertation in Electronic Commerce 

a 




