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• In her article Duncan refers to a paper presented by Prof Tawana Kupe at the Wits Institute for Social and Economic Research 
on 08 2004. 
9 Please note all of the figures 
Although updated figures are a'",'la,,,' .. , 
media ownership are apparent. 

Tilley are based on ABC (Audit Bureau of Circulation) from Jul-Dec 2002. 
pretty much the same story: that a year and a halflater, the same patterns of 
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"'0'",' ... ,'" a nervous 

concern 

use 

10 By the end of 2004 This has folded, due to financial misimanag:ement backing, although 
media consumers commentators agreed editorial content was One wonders 

any other articles pointing out the monopoly of media ownership will be tbrthcoomillg in any of the titles owned by 
Independent or Naspers. 
II see for more about this multinational company's structure and www.media24.co.za for more about is 
dominance in South Africa 
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14 The first nro,.,.,unm,.hle 

invented in 
internet, was set 
launched in 1983. 
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13 I was recently interrupted in the middle 
enacted its scene (three cowboys, and a large 
read. It's no wonder that print newspapers 

more more 

an 

it. 
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narrow ,;;u", ... n a rQI~TII\lQ eXDU)SIIO 

16 Who is South African born, although The Invisible Persuaders focuses on British SDU1-GO,ctOI'li' H1l1UIIIJU,.,llUil of 
the media The of his book is of course based on Vance Packard's The Hidden Persuaders. that 
American advertising industry. 
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17 See www.saarfco.za for the list of indicators. 
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AppendIx 2: Shark Attack 
' The 6m shaf1( that killed TynaT C<Jpe Times, 16 November 2004 
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Appendix 2: Shark Attack 
-'My warning cOlild not save Tyna?" Cape Times 16 November 2004 

Mywal'ning coulfl not save Tyna 
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Appendix 2: Shark Attack 
' Men$vreterl" D,P Bllrgpr 16 November 2004 
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Appendix 4: Many Voices, One Text 
'Quiet Superpower Seduces Africa', Busmess Day, 30 November 2004 

Chinese fimls eourt the continent's governments and rake in gpodwill in return 

I _~~et sUP:~'p~~:r seduces Africa 
~ both ,ufforod from "1\ 

IIM'~ gm;sion, plunder .00 .".Javern"", 

C 
RUMIlUM; sport ",adill"'" by coIoo.i. I",,; <OJ'' Uu (;Uijin, tIo< 
stand in m'''! M,k.., cap- (jlinese ;wnt-,.oo.- to SA ond OIl< 
iI"h, end",,,,, <ymruk of of~i'''opAftic.h...a~ 

Dun., cold "'"' coumllip oltl>< aun..', Jt,ador< nm' .. 'f'OtIight 
world', poure;t cont;n"nt durilll( tb<"" hi"<Kicai links for mOOom 
llid960s.oo 1~7o._ "",nomic o~('ti",~ ImKnoting 

Th<tl ,,-.. befure tho (""''''''''''t fl<ijiIlIl"" a ",Uah!o pa""""",ho I ... 
gianl .,nlnce<l copitolism and no in"'r .. t in W:nlTIDg Afri". 01) 
tr"",fonnoo lboll ;,,10 probobl.y {be "')1.,jti", ,u~'s meh .. hLlm.., 
world'.r ..... I~\"'lg economy, nght8, ~vernanceand com'poon 

Nmo,- w aune.. ou bod in .rorn a" AI,k"" pe",pecti~, 
Africa, prumotink btl>ln"",~"" 'bere j, ,-yInp.othy for {b<: u-un.s. 
ond,tr."gtheningdiplomo.tic ties h, (")';001), ,,-judi is pretnisod On re-
a ,tr"~ p",h Ulal =<Oiy,t.. ""Y '~{IOr"""~®lly:"'Y;CilJ~r" 
morb shO<Jl new <umpeution lor This approach;' expected "-' 
tb<rontinmt'ukhro>uurc"., hdp boo,{ o\'eroll Cbin.-Ar.ica 

l~um -.1 lIlrk.., oj!fid<h, u~ {o Inore ,h.., S<Dbn 'hi< year; 
",here Chi"""" rum~ rub double the M':vd In 2000. 11 h .. ,"'0 
sho'-*le.-. wilt! _""'rn ;mi!tin., wun Chi",> IIa,,,,di alii .. , led by 
tionob, '" c<ntral Afrk"" mine>, 7.i,nhabwc', P""'i"",,' Robert Mu-
Beijing', Afric. outre""h Is r.i>ing got.., who <eI a policy of "\trok1?II 
oyebro"" in ,ot~ __ oern cap""",, ol.!i" .ft", "",""rn """"'''' imposoJ 
whidi~ """iorJ< ,..-.,- ployer on ,""otiom on hi.'~"'nHn"nL 
Ule",n(iIIe'lI, St_'(lwnro !Iir lim""""'" thi> 

"Qlli",', r,*, inMri<:,a is. major month ,trud: a de-.... with {hi""", 
emerging trend,' ' ''Y' J3ttie Cilli.", outhortti.. (0 h<gin rliffluled 
of the Imtitute lor s..;urill~, flight. to Beijing. 

"Everyone i> w .... c~lnt "-' >ee Chinai<ol",odytb<hilW"buy_ 
howfaritwil to: er of Zionh ........ " IlJbaero, ...... {his 

It " olr~ady d<ep in", Zambia', month atopC~i'"",, delek"OOo' VI'-
ogrtruIturai hoartland, where Chi· ired H",.~ "-' <ill'l deals On ,<\e-
n<"" t'armen are iIlcre:ooingly ""', GOm', IIl1iculture iiIIld .... "i"n. 
ing the .... obIouh .. "'" un sale '"' Zaolbi. h'" '""" t>m.fi,.d !'ro.-n 
I.usaka'"ttectmollru_ ChiM', noll""""'"",,l inte_ in 

In Ilo~,wano Cbi"""" firm, have Africa, "i,h Chu-- pr;,_ oml 
• virtuol monopoly on the oorn:ruc- ,tale e,)krp'ise< """'lin/; tn,-,'" 
lion huw.e... (hino i> h"~ lb01lS2fi\mt>'lw~12002 .. od200-1 
Nigeri a I.unch .. ",iii"", prumorl~ in z..,,,, .... , tI .... 'ofi{ in UJP\><f, 
<.(.{lpho_ in 11_ and ChUM t... ,,00 giwn w_ [Of 

aM~lg I"',....;.;..pen to United N., tn,jntw,u« 'k TMmu.-Zambi. 
000" opr,..tioro; ""ro .. Afrka.. rUw"l' - built by llli-' .... ~ orw­

...CItin"", o!fk-jal, .." quid.o nee"..,,1 by chair,,,.., Mao u­
polilt ou' th.\{ China" no newrom_ dong in !he l%Os. - ... d Z-Cdt lhe 
er 10 AIr\c .. 'Their e>pIorOl1l had dj, <cellpl~ ,"t"i<~UY of Zornbi.', 
red ",a lin" willi tb< CO<lrillOfl' .. ".Ie (ele<otn£11unicrion,lirtn, 
~orly .. Ar)7(I(J, Ion~ t>clore !inm_ Chona', Africa pi1>b i:; .purred in 
pe ....... tri,..,J bq:o pm ...,. iU tI"-'llDiing hw" .. 

~l the )'l6Qs, Chlna', mmrnlllli>{ "" r_mlll .. i,"" e'ptci;oIIy .... 
<loIers wu"'od '0 .,."..,"" Afrioan f,hiM ;, Win~ ~, "'''II-lerrn 
gowo'nmonl> os (t>cy promot<d 1"-'- .-..ct> with ~rio. and AnP 
Iiti<2l ind<pend"""" Irnm -.tnn - wllOch ._..tv ",p~ it with .. 
and SariM'u~ mud, uU '" s..llIlI Anbi" -_ 

Chin", >Ute oj! ~p ..... "" ,W'IO y{ 
SudO/l', Gr. .... r Nil< <~ projcu 
and i ll ~ "' projo<1II In p..orooIIrI.o 
n .... <>ill """""" weh .. Nip<, 

Chi:w,', oil operatloou lit AIrlc. 
put i{ ~l """P<~tIon with _m 
ull IJbnt.. """""" biF-hIIndod 
rmthud> havo at time> irri .. I",) 
!heu Afrioon hu ... in the pool. 

"M""y ul !he AfrJc"" p'ern 
ments Ii);" Ch.ine>e mmPllllie< 10 
rume herr to ~~ ..,.". ~e to 
til< currm. >itu.tion, ..." .... io dom­
in.ted by ~tern multinatiuml,,' 
,""Uu 

[here an ,,].., (")llriw ~ 
for Beijing., it tighten, it.. AfriOOll 
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.lb. ali«. -..ng u-o, analJo>" 
.. ~ i,ijlnlnlll'lM d.iJ*>rn~ 
~ ulT,"_-"",",11~c'" 

1I -1I""~-~"""'­
~.....". _ ChiN """ .. 
.. urprt ~y" on ... ~ 
IIflb<U" 

Chino. h .. ,teWed up II>< _1 
.,., frrqumc-y of its amciol ,·isil> {o 
Africa, and hln ..tobb.hed • dip"'­
rnoIio; pone! to ~e rrloliuru. 

Chi......, prodocb _ """-' "'­
<nasingty trail" iI"lru.\s ""0 
Mic:m rn.aJHl>, ullon uorn"d by 
small tra;lt,r, w""'" ch<llp I_­
hold I!""'I~ tor> "",I uiooUU cO" b<: 
fro Ild from l:i",11""" to Cope T"" n 
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Appendix 5: Pr&-iilmpting ReadeB' Questions 
' Toddler plunge-s 10 hiS death', Cape Argus, 29 Ncvember 2()04 

A MAl'> r..,... • <h.rp <Jf 
",~n1" .fur • lJ-n>OXlIb.· 
otd t0011." plumm ... d 10 
h" il.oath Iron, • lour 11>._ 
n"",' ,>".ndo-..- ia ~ ol.o<k of 
n.L._ 

J .... l P.o"oc), dio" of 
h.o" :~j"ri .. 
".,;H{lurl "Ih< S •• 

Polat blo<k .a id tho mOn, 
... ~o i. due to 0WO>.r in t~. 
CO»O To ... ~ '>l0li-"uto', 
COU<' '01110"'0"', .. ~, 
ropon.dl,. hb~'l1tl~. 
JMO<I " .. bm tb. 1<>d~J" r<ll 
'o~" ~"",'b .1 _~ Iprn 
on s.,"' ......... 

JaJ'<'d s ma,h.".. A~d",~ 
,,"«><k. .... , __ ""'U, 11\ .-~ .... """"'Ii ,'''' n..t '" _""d.l. PI .... <II> ""' ....... .,.,.ofJII.ll ,_ II<N.d aad 
M Job,:. ",'On"" 

I'o'i<. Ia,d Po __ k ~~ 
,'oulvod trauma cu..,n­
.oIlin.;.OO w •• bem, """ 
.olod br do.e fri.d, 
It i . ~ot d<.r .... heth" 

J.,..d foil Irmn th . n.n 
b.'cony or '!om .n opon 
... i~dow in tho lo\;ni', 
.. hoY< ho . lopt 
Thoro ... ·01'0 no bUl'i1<l\' 

hal~ 0". lho ...-in""" 
Th. ",m", of .un" 1. 

not C1081\ bul a .. <m~-!Ioor 
... oi .... '_'. 14",,1lfi.d ""~) '" 
u..boII. , lOkI """lbo, neltib­
b<rur .he bod ""CI1\IflI..-"" 
,~. ",a~ OUhl~' .bo 
'~""'C'1' '0 lb. "Ioc~ of 
~. 

1 .. ""U~ told b...- ~.'Ill 
"" .. c. -)In 8", ,b., ,h. 
man hod ""<~ <Am'I .. 11.,. 
",,10"1>0, I~ hI< .c .... 
n. ' .. nt.~ [.ah.!!. ,0 

.. ~~n ,n. bIQek'. oI<>or, 

.hou,I' 1 "(lpo, rho 
/"····1 ,1_, (\~) bo)' 10 
, .. ~,'. 
Mn II, "ho Ii,· •• 0" .ho 

flc'l ~oor .,,,, d.dt~ .. , to 
I i ... her nJil "~m', ,.Id 
", .. ""lie eom . to m,· n" 
tnd , .id, ·Pl . . .. ecruo holp 
mO, TIl. t.bY.., t~ r""r1h 
IIoor i. ".~~ .nd Iho ""''' 
..on', 101 "" h.lp'· 
A. M,.. R <~lId _",tty 

ud .n .1Dh~)."<., oh 
hu.d • " .. m,.otlo~ 
u",'ain, "hi.h '.."".,dc<l 
hk~ .!th.U .. ~a h.ma 
,1tror.I. or=uI" 

~'h," "nrl.,. ":(i« .. ', 
A"'''"",, II ... .,.. tho "'lI>­
~ouro '>'. \ upora'l'I 0",1 
t~un4 .1 ... " )""( O~ hi. 
II<~ ,m.)"" tlo """'" lo~_ 
•• I"do" _ 

Th. "'an .... OHelnl.'" 0 ".,\,.oJ,:II_ 
"'" ,~!" ""0""' • .1"" 

.nrJ ro ..... """'" td.d '0 ,...". ')'" "", Ilf't" "!>OU' on Wlu, • ., ... "". 
WI, It' •• c,·" • ,it>. }I. ""' 
u,h • <~ ... l'-'~p, nit). "" -Af~~d • • o~. J ••• d'. 
","'hrl, ....... d_ .] luo ... 
......... _, ... <aOth.,. """ 

... ,,~ ... Ith." ...... • 
Sbo d. k,,-iW ''"' INIn .. 

". paU. , fr"n&!,!Nt" "'lib 
.I ... a)·.' ,m",d', 
n..,.~" .. ", n" o~nWl.r 

Llvinl'-Q'O II-"o<le,l .~k 
I .. dk Lot kn .... onythln, 
~hQnt tt. liltl. 1><>, '. Motl. 
;..<O.U'" ~< hM. not boon ~ 'f.' ~.tf an ~'-.lr~.Y 
~""'~""i •• l~ '" ,1>1 m>ll. 

'I 'h(,u, ;" ~ ..... f roN m",,-
1't>U .. "",k<r.<a!I C'lt . .. 

Rllh ,kID" .old 'rhO 
1<.011" lor u". '~"''''nl " 
.. ,u lD..L'W'-': bUl poh .... 
..... u.-< .. lJpI.,,· 

I.<S 
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Appendix 6: Eliciting Media Identification 
"How Deep is your Love?" Elle, December 2004 

\ A t= ~ sign up tf:J be with. 

Y Y ~~"t;:~E3 
those evilthi "'s '., x s'feIo." 
,_",}ll" "'rlCf"-'''*'''* "ihe"Worid' 
ponshi,m" ,It's)'OOa "~ 9S9iNt , " •• 

~ No!h!ng~sQC?O_~~ ~ ~I 'INe c:ll • 
.!ink lil:!.!his.,~US! ~,~ any of us. 
~!2 "" ,,_,,0. 

~Pl~ if 'He ~~'t" v in, 

.~~ueriZ ~i~~ mantras 

am tested. Call it fate Of circumstol'lCle, but 
it transpires that his dress sense isn't all you 
hoped it might be after inifiolly falling for 
him in his doctor's scrubs. Tums out that he 
hates the coontryside and you dream of liv­
ing there. He's allergic to dogs- aaarghilhe 
~ come !hick and fast. 

Some wiD matter so liflie to you both that 
you barely notice them. Others -like the fact 
that he'So married - wiH stop your re1ation­
ship in its tracks. But really, at this sIoge it's 
I.O\Ie 00 the nursery slopes. If the obstacles 
are too much and the relationship ends, no 
harm done; you probably haven't become 
too emoIiooaIIy involved. 

But the further your relationship progresses, 
the higher the stakes get. What happens 
when something huge gets in the path of true 
love? Do you backtrack when he loses his for· 
tune* What if he loses his job Of controds a 
serious illness? When fate deals your partner­
ship a card it wosn't prepared for, when 'for 
beller' suddenly flips to 'for worse', do you 
stick Of twist* 

'I doo't kno>N if it wos my worst nightmare,' 
says Nicolo. 'I'm sure there are worse things. 
Actually, there are. Nine years later, I can 
say that but, at the time, it was "Woo is meN.' 
Nicolo, a 35-year-old fashion buyer, hod 
been married to Don, an art director, for a 
year when he broke his neck during a rugby 
game. 'When I was told, I thought: "That's it. 
You break your neck, you die",' she says. 

Dan ~, but the prognosis wos terrify­
ing: he would be paralysed from the shoulders 
down for the rest of his life. like Christopher 
Reeve, he would be able to breathe ooly with 

the aid of a ventilator. FOf an ocMmturous, 
newlywed couple 00 the verge of emigrat­
ing to Hong Kong, where Dan hod landed a 
job in an advertising agency, the news wos 
barely imaginable. 

'j'm pn!IIIy sure that, right away, I knew I 
was going to stay with Dan,' she says. 'I doo't 
think I ever doubted I'd oI-ways be them for 
him, but that initial period after the occident 
wos such a slow, slow proce$S that I was 
living ~fe minute by minute, ~teraIIy. I kept 
saying to myself: -whatever I feel, he's the 
ooe wOO's really suffering hem, not me. I con 
walk out of hem. I can decide what I wont 
for lunch. He can't". But I doo'f think he really 
expected me to slick around. I knew that he 
wonted me to, but he'd never have put that 
pressure 00 me.' 

Nine years 00 and Nicola and Don are still 
together and have four-yeor-old twin dough­
ters (conceived through M). Don 'NeCIned 
himself off the 'IOOfi1otor and, although he's 
still paralysed, he's back working in adver­
tising full-time. 'I'm not sure you can put into 
WOl'ds how you survive something like this,' 
says Nicolo. 'You change because you have 
to. It makes you tough, but in a good way. 
You think: "If I can deal with this, what else 
is ever going to worry me?" And apart from 
Dan being in a wheelchair, our life together is 
probably what I always thought it would be. 
Deep down, 'He're the some people.' 

Compared to what Nicola and Dan went 
through, the trials facing other relationships 
seem like a wolk in the park. But circumslc!n­
ces less devastating con still be very lesling, 
EMIn if they arise at the slc!rt of a relationship. 
Julia, 24, met Craig, 27, a property lawyer, 
last November. Mer spending lime in the UK 
together, they decided to make it their home, 
so Craig returned to South Africa to SOft out 
his affairs. 

The day he came bock, Craig wos ar­
rested at Heathrow Airport for possession 
of a forged viso. 'I wosn'l allowed to speak 
to him unlil 24 hours later, by which time I'd 
gone through hell,' says Julia. 'I didn't know 
whether he'd been using me, trying to trick 
me or wos who he soid he was. Because I 

cooldn'l speak to him, I just didn't know. But 
EMIn then, the worst thing I thought could hap' 
pen was that he'd be deported bock to South 
Africa.' In fact, Craig wos charged and is in 
VIIormwood Scrubs awaiting trial and a p0s­

sible nine to 12-month sentence. 
Julia decided to stand by him. 'As soon as ( 

sow him and 'He talked, my mind was made 
up. I looked into his eyes and I knew he was 
telling the truth. He's guilty of being complete­
ly stupid for getting his viso through a dodgy 
agenl, but he just thought he was making a 
shOO cut. He's guilty of being nOlVe.' 

Julia and Craig write to each other fM!Jfy 

day and she visits him in prisoo three times 
a 'Week. 'It's really humiliating: she says. 'I 
haw to take my shoes and socks off, they 
look in my rnouih, check my hair, fake my fin­
gerprints. Suddenly, I'm in this criminal WOl'Id 
that I'm not used to.' 

Whether Craig is found guilty or not, he 
will not be allowed to stay in the UK, so julia 
is planning to move to South Africa to be with 
him. Her friends aren't sure she's doing the 
right thing. 'They say I haven 'I known him for 
long enough, but (know that nobody else has 
EMIl' rnade me feel so good. VIle have no pre­
tence with each other, there are no surprises 
- apart from the really massive ooe about the 
forged viso, of coursel' 

To stay together, a couple need ooly decide 
that that's what they're going to do. They doo't 
have to be nice to each other or enjoy it. You 
can stay together because your ffiOl'al code 
won 'I let you leave or because you can't finan­
cially survive 00 your own. But to go through 
frightening changes and unexpecled disaster 
and still ~ke each other - to still hove fun and 
get along -lakes something mOl'e. But what? 

'First, and most impOl'lontly, you need to 
have tolerance,' says dinical psychologist 
Undo Blair. 'You need to be someone wOO's 
able to withslc!nd changes and see the good 
in that change, rather than fight against it. This 
is where the otIitude, "If 'He can get through 
this, 'He can get through anything", becomes 
invaluable. Second, and almost as important, 
is respect. You hove to love not what a per­
soo does, but who they are. Respect is about 
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Appendix T: SYlchronous Magazine Covers 
Elle, June LOD4 and Cos-I' opol't8 '1, June 2004 
Both Ma~a;:: , nes al,o fea:l.Ired thE same back cover advert. 

L\ ILl Lill'lILR 
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Appendix 7: Synchronous Magazine Covers 
Cosmopolitan. August 2004 and MEllie Clailf' August 2004 

'"' 
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Appendix 8: Well Placed Advertising 
Elie. December 2004, Cover, COIl\entoO pag'", ,lI,dvert opposite Contents page 

------­~.----,'­,~~.-' 

.~'~ .. --­_.-
'M~'_ 

1 C M M y :::l HIL"""~ 
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Appendix 9: Regurgitated PR Copy 
Original Press Release 

PRESS RELEASE 

-raste of the Art" POGGENPOHl Kitd1en Studio Concept Reaches South African 
Shores 

cape Town, 30 November 2004 

Alpine German IQb::hens has opened the first South NrIcan ooncept stucIo for contempclfary high-end Idtchen 
brand PoggenpohI in De Waterkant, Cape Town. Any oonc:ept studio, no matter where in the worid, has a 
de!!ftnIng look. ~ detail exudes the brand's ecact character and quality. WIth 200 such PoggenpohI stuc.:Ios 
across the globe, Sooth NrIcans can now also Ii"IdUge in master craft:smanship, luxury kitchens with state-of­
the-art technology. 

"'OienIs get a feel for the brand when entlI!ring the studio and then, through private consultation, create their 
own Ideal tailored Idtdlen emIronment to suit their needs and preferences," says Wendy Grater, CEO ct Alpine 
German 1Qb::hens, sole Importers ct PoggenpohI to South Africa. 

~,PrOVidIeS a c::ompete kI:chen experience for people with the highest ct standards. For 110 years, 
tbis ~tI"Jnd has ensured that the!! keep ahead €I c::onsumers' c:hanQInQ ,needs and haw!! remained the, 
~ br which most premiLm IdCdlen design c.:oocepts are now measured. This is achteIed by oontinually 
deJdopilg design detail and using Innovative ~. that can be i~ rnto any one ct their IncNduaIly 
~ldtdBIIS. 

PoggeIpOhl uses design elements such as the ergonom6c:altv engineered +MAXMORE® system that provides 
more depth and maxlmc.m storage space. Working space Is optimally planned to ensure easy access so as to 
awId placing the body under any un~ strain whilst cooking. ThIs design element therefore ensures that 
hdghts ct base and wall units are il"ldMdually taHored to the use(s body me. 

Woods and metais are seIedI!d with extreme care - PoggenpohI uses an ertended range €I wooden fronts, 
including cheny wood, oak, mapOe and Swiss pear. Temperature and humidity dffeences that have a negative 
effect 00 wood and laminates are taken into careful coosideration by ensuring that surfaces are resistant to 
high tanperab.irt5, wii!llber and steam. 

Ughtweight and oon~ aluminiLm Is a mat.aiaI Incorporated into the +AW2000 PoggenpohI kftd1en. 
Aluminium Is known for Its hygienic properties (bad.eia Is unable to grow 00 it) and its ~ durability. 
~ undergo a high-pressure manufacture proa!SS that resufts in resilient ~s with high Impact 
~. 

~~~_~~ an altered role In the modem lifestyle. .::tlngJIIS an ~1c;Ied ~area... iI:JalrDIXatiDQ.a. 
~ ~, ee~tailll.J" ~ into the trac.ItiooaI heart ct the home. WIth this in mind, PoggenpohI 
t1.IIaX:IIoolOdabi!s ellietairment sysb!mS In the kitchen that spill over intD tfIe living i.I'eIIIS. "'I.Jfestytes are 
~ng and we spend more time SOCIalising, entetalrt6ng and In the Idtdlen," says Werldy. "When It comes to 
quality, South Alrfcans are be:omfng more dIsc:ernIng. ~ are now ready to invest more In this IMng space, 
in order to capitattse 00 an already workkIass ~ ... adds Wendy. 

PoggenpohI embfaces the inoovative design spectrum, offering unlimited freeOOm for creaI:Mty. Every 
functional detail in a PoggenpohI kIdlen Is a solution In Itself, incorporated in a perfect entity, btending Into the 
home and lifestyle. 

for II priwIIa ~ c:onbIlct AlpIne Genun ~ on: 021 532 2626 or Nit 
for MDN Infol'lnllltioft. 

ENDS 

Issued by: 
On Behalf ct: 
fer more Info: 
Email: 
Tel: 

MEMo Communications 
AIpkW! German KItchens 
Robyn Creer 
rotJ,nOmemooommunk:ationS.co.za 
021462 3129 
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Appendix 9: Regurgitated PR Copy 
'Concept of the clutter-free kitchen is to be launched in city' Gvpc Times, 24 September 
2004 

• 

Concept of the clutter-free 
kitchen is to be launched in city . -
~ - "<$ ,,",~.H .n",.,J ,."k io 
m', ,,-, . ~;J" ''''ilrl'' ,'~. 

JO"!!ild.lli""g """'. 1io<>-"",,,,,,,",, -, ,o",,"""a.~,,~~· 
!t"'{~":' _~ ~~j"""~ 

..,?.:l<JL'-" " " • 
-Ti-'!->,,,,,,,,b,,,_ "Ipmo G ......... , 

Kitchen, ~· ;U 10 .... " ,t.> fh-iI_h 
M""'m ""'''''p' "O<l'~ EOe '''~­
!<Inj>:lfor, ~ i<i>-""~ ,j'l-l,..-, unlllo, 
P __ hl.,n r-", W,,,,.kon'_C',,,," 

T""", .. , h,d,,",""'_.'"' can re' • 
(00, h..- (ho """,I ,,,,<I oro ... ,Ioob 
""'" ;,,,,"1 !,iI",""" ~(tcl .. " 

Aloine ,M.[ ",.""t,~ W.n~, 
I) ... "" •• ,-. p_ ''''''' <Vlo;z" 
.j'm'"" .... , '" "" ",."", 'm;'-oll, 
"'ci_~><.1 "'".''' (~" 0'0.'<11'. 
oxlno ,j.",~ .n~ moxlml<m 010"",, 
,~, Wur.Lni h.j~b" and nil 
,~ .", <0,10....:1 to lt1<' ,_, ",,,1 

""'~i~. "",,,' L> opIim' ""'- to '" on 
1m,,,, Ull,..,."'''''''l' "'~m du,l"" 
fbo<Il""."..rntlon 

T]'"to,·Jj-(''' .led"", .n' 
(,o,'OOlinot p'_"",l .. · am''''f "'""Y M 
o"r .,too" •• nd monr "'-'"",,,wo_ ..... ",,, '''''In" ou' " ,]" ~'".", .,><1 
'""y .-'"no"" .... ''''' jOl~'I",,,,, .,'" 

NEW APPROACH; .lIrti.l', imp, ass,,,,, n' th o fOr>! South Al"",," 
,0000""T .,,"*0 lor cootmnpor01V !:ltd"", br""d, P"l/-;)ec,r",ri to be 
~ .. ;r.ct....o '" Do! We''''''''!' c-T"".n '" N,,.,.,,,,,,,,,, 
','lce., 1"'" '"' ,-""",,,,"nt, "" 
d"[>1.,)', .nil "",V"," ,o",,,,d. min 
1oMIlot ... """ ""'Ix", U .. cIIo>o. 01. 
1mn ... pony"," bo 1L..;jl' -'1 "", o[ 
~".,,,' ._:' r.,.,~, "'-Y', 

MOld.", ko,,'I ... ''''"'''~'''' ""',\" 
""'" ,]Jp.,~ "",," m"-,, ", mU..­
.~",t'" .poll_n" ,.uoOO.,.,h w;Jh 
''''.''"to<\ 91"1 ..,im" .",1 "' ... 
~" .. ".". "" ''''i''O" ,jo • ., ,,,,I 
1\-"1 ... ",,1 o[ ,iob' I",",~~ ,''''., 

'"J<I-o"d, "',"""',.,' ,.,,£., 
'"S~"" l"'rmlt""" "'. o{t.n 

...wmm<m~ Ih. Int •• ",,,,,,, of a 
,"";1." ,poco (na( in,·c"I"'<O''''' 
,no" ilf !Il. I'u",'(\<m.l "'_ "r. 
loud,." (lU( ," .• ,chl .n~ .,'" .. ,. 
,h".;.,. ~jtch." ,,>,,1_. M,,,,,­
,1. 'j~. f,_1'/! >1,,", .j" "M POll" 
ular, II'l>I",~b ,nlm"",U .. ~jlr"." • 
con b< mod. to or<IN on! 0( .n. 
",.I><,jal,-" 'h< "1' 
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Appendix 9: Regurgitated PR Copy 
"Heart of Modern Household' Business Day 15 October 2004 

INSIDE OUT 

Heartof 

Modem design 
trends plxe the 
kitellenattile 

art ofrlle 

~evIOtJsl}' purely 
ctiooal space 
bec_ 

~ial'Sing, 

writesMfCHEUE 
SMORT 

I 

Ufesryle,. are 
ch_lllng lind we 
.".00 more rim. 
.oclal/slng, 
entorllllninit lind 
In the kitchen 

HOMEFR 
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Appendix 9: Regurgitated PR Copy 
' Kitchen Studio Concept Reaches South African Shores" Beautiful Kitch9ns and 
Appliances, Spring 2004 

~ "Tasle of the Art" Poggenpohl 
! 

!Kitchen Studio Concept 
:Reaches South African shores 

IAIPm9 German Kitchens has announced thai it Will 

launch the first South African concept studio for 

contemporary high-end kitchen brand Poggenpohlm l De Waterkant. Cape Town on November 25 

Ar-., caxoopl ,judic, nO matte< 

~fln.~ 1{)()iO;. E""'Y detail 

\
_"o n "~.M'. 

exw... 11", t<aro's ex""j 
ctJaract,. and q"allty WlIh 2'00 
IJ>:l\ p~ stLr<1ios across 
tM <jotJe, South "Inc.ans can 
<<OW 'lI5O nt:iJ\;}o in ""'~t'" 
aaftsn~, ILJxUi'! kttchern 
Wll~ staie-ol tho_;vj te<ohn<>logy 

"Ciie<lI. get a tool te< thol t;o-""o 
-. ,,-,t.,,-ir>J th" ,;t,xJic and 
lh«', through P"""t" 
ce<""jtatoon, o_te 'he~ own 
"", .. t .. «oo k,'c",", 
""Wc.-.",.~ to"';l 'Mi, nood. 
ar.:! f:feief"""OS," ""YS W9r<1y 
Q',.ar, CEO 01 "'I"'" Gf,.".,"" 

"'"" i"'port"', 0/ 
So.Hh "Irica 

pr<Mdesa 

'" 

""*"'''''' tMt can be int"gmted I''''. '"'I' «., o/,~ ''Idro-idtJaI» 
, ~""<J ',khan" 
, F'o\J~1 uses desi<J!1 

I 

""""",t, ,.",.11 a, !tie 

orY«""'''''aliy ilr)()or_ 

,,,-,,AXI,IQRE' s~st"", 'ha' 
; pr<l\IId<!s mol" depth and 

, """'",,,,'" s'orage spa"" 

I 
W«i<""l spac. is O!llimm'y 

. pI~ to .'''''''' e"~y arr.""" l 00 "" to a'o<d pla<;1", !ll~ body 

"mle,- any '""""""'''''"I -.I,,,,,, 
wt.1~t rooking_ 1 .... deoagl 
eieme.'i therdor" oosur~ tMt 
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Appendix 9: Regurgitated PR Copy 
"'Taste of the Art' Poggenpohl Kitchen Studio ConrRpt Reaches South African Shores" 
Designing Ways. November 2004 
~~< 
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APPOlldill 10: A Model Media Reao i r? 
S~ph9n Co~en 'T~e ~r1en of , .... M6d1i IlT1.!g9S 'rom ,. .. w artl'mt·.C!'~ 
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