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In order to show this it is first necessary to analyse what
accounting actually is. The following chapter will
investigate how accounting functions as a communicative
medium, and will deal with the strengths and weaknesses of
accounting in representing reality, however it is conceived.
It will thus look at the very nature of accounting, and will
attempt to show that as a medium of communication it will
always be infused with and communicate the ideological

world-view of its creators.

The next chapter will deal with Nietzsche and his
philosophy. His ideas will be used to show that reality can
never be given, but rather that conceptions of the world are
always perspectival. His view on 1language will also be
dealt with in order to demonstrate the points made in the
chapter which precedes it, about the inability of any
language to communicate without also communicating pre-
conceived notions about reality. Finally this chapter will
propose that that the prevailing notion of reality as
conceived in mainstream accounting is but one possible
conception of the world and that other interpretations may

challenge the mainstream's attempt at closure of knowledge.

The penultimate chapter seeks to explicate and explain the
mainstream conception of reality and knowledge, and will
contrast these with notions, equally valid, held by other
perspective world-views. It will be shown that in many ways

the mainstream world-view is deficient in its
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conceptualisation (even in its own terms), and that new ways
of seeing the world are necessary for accounting to gain
greater insight into what it is and what it purports to do,
as the ideological consequences of the mainstream are

exposed and its preconceived values examined.

The final chapter will deal with the idea of closure of
knowledge while summarising how the influence of given
world-views and their ideology affect every part of
accounting. It is hoped that a new accounting may arise out
of a clearer understanding of what accounting is, for
although the aim of this thesis 1is not to give definite
answers, but rather to pose questions in the tradition of
Nietzsche, a better understanding of accounting may be

formulated by seeing its perspectival and mutable character.

In no way is this paper an attempt to evaluate accounting in
value-free, objective and neutral language, since as it
seeks to show, this 1is impossible. The aim of this thesis
is thus, not to expound a philosophy of accounting per se,
but rather to demonstrate that any philosophy of accounting

that claims to be the theory of accounting cannot be

considered tenable, and thus, in passing, to dilute the
claim to privilege on the production of accounting knowledge
made by a mainstream accounting theory based upon a self-
confident and unquestioned foundation of assumptions. It
thus an invitation to a more creative, truthful and open-

minded attempt to explore accounting, an encouragement to
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